
February 2021



mailto:bbdo@bbdoknows.com


R e c a p  – T h e  O u t l o o k  2 0 2 1

R e c a p  – T h e  D r i v e r s  2 0 2 1

C a t e g o r y  I m p a c t  D a s h b o a r d s

1 .

2 .

3 .





A n d  c o n t i n g e n c y  p l a n n i n g  r e m a i n s  c r i t i c a l  f o r  u s  a l l

√

https://www.forbes.com/advisor/investing/covid-19-coronavirus-recession-shape/
https://data.oecd.org/gdp/quarterly-gdp.htm#indicator-chart
http://public2.brighttalk.com/resource/core/287617/jul27bcoppingernleblanccklockdnorrietbarlow_641497.pdf


I m p a c t i n g  o u r  a b i l i t y  t o  p l a n



“
- F o r e s i g h t  F a c t o r y ,  T r e n d s  a n d  

E c o n o m i c  S c e n a r i o s  f o r  2 0 2 1





T h e  s c e n a r i o  a n d  c u r v e  t h a t  p l a y s  o u t  f o r  t h e m  w i l l  l o o k  v e r y  d i f f e r e n t .  

https://www.travelweekly.co.uk/articles/375856/airline-recovery-will-be-slow-and-shallow
https://www.savills.co.uk/blog/article/299284/commercial-property/why-the-strong-performance-of-supermarkets-during-the-covid-19-pandemic-is-feeding-investor-appetite.aspx
https://www.telecomtv.com/content/coronavirus/telcos-could-play-crucial-role-in-driving-economic-recovery-and-creating-a-new-digital-society-in-the-wake-of-covid-19-38706/


W i l l  b e  d i c t a t e d  b y  i m p a c t



W i l l  d e p e n d  o n  m a n a g i n g  d i s r u p t i o n s  t o  t h e  s u p p l y  a n d  t h e  d e m a n d  s i d e s  o f  a  b u s i n e s s

•

•

•

•

•

•



W i l l  b e  d i c t a t e d  b y  o u r  c h a n g i n g  d e f i n i t i o n s  o f  e s s e n t i a l  a n d  d i s c r e t i o n a r y





R e c a p  – T h e  D r i v e r s  2 0 2 12 .





A n d  c r u c i a l l y  w i l l  d r i v e p u r c h a s e  b e h a v i o u r s  b e c a u s e  t h e y  f u l f i l  

i m p o r t a n t  n e e d s

E m o t i o n a l  d r i v e r s  o f  c o n s u m e r  s p e n d



C a n  i m p a c t  w h e t h e r  a  c a t e g o r y  o r  

p r o d u c t  i s  d e e m e d  e s s e n t i a l  o r  

d i s c r e t i o n a r y :





H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?





& T h e  5  D r i v e r s3 .



1 )  S c e n a r i o  a n a l y s i s ,  b y  c a t e g o r y  



2 )  D r i v e r  o p p o r t u n i t i e s ,  b y  c a t e g o r y



3 )  B r a n d  a c t i v i t y ,  b y  c a t e g o r y



P l e a s e  c l i c k  t h r o u g h ,  o r  c l i c k  o n  t h e  b e l o w  l i n k s  t o  s h o r t c u t  t o  y o u r  c a t e g o r y  o f  i n t e r e s t :  



G r o c e r y  & n o n - g r o c e r y  – t w o  c o n t r a s t i n g  

p i c t u r e s



- Jason Goldberg in Grocery Drive 

https://www.warc.com/newsandopinion/news/sustaining-grocery-market-growth-in-2021/44195
https://www.thegrocer.co.uk/trend-reports/how-will-covid-shape-food-and-drink-trends-in-2021/652132.article
https://www.grocerydive.com/news/8-trends-that-will-shape-the-grocery-industry-in-2021/592574/
https://www.retail-week.com/people/local-heroes-the-retailers-benefiting-from-the-rise-of-localism/7036031.article?authent=1
https://www.grocerydive.com/news/8-trends-that-will-shape-the-grocery-industry-in-2021/592574/
https://www.grocerydive.com/news/8-trends-that-will-shape-the-grocery-industry-in-2021/592574/
https://www.kantar.com/inspiration/retail/how-covid19-transformed-the-worlds-shopping-habits
https://www.warc.com/newsandopinion/news/sustaining-grocery-market-growth-in-2021/44195
https://www.warc.com/newsandopinion/news/sustaining-grocery-market-growth-in-2021/44195
https://www.warc.com/newsandopinion/news/sustaining-grocery-market-growth-in-2021/44195
https://www.grocerydive.com/news/8-trends-that-will-shape-the-grocery-industry-in-2021/592574/
https://www.cnbc.com/2020/11/09/rocers-pandemic-gains-could-quickly-evaporate-report-says.html


H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?



H o w  a r e  g r o c e r y  b r a n d s  d r i v i n g  d e m a n d  a n d  p u r c h a s e ?

https://www.campaignlive.co.uk/article/asdas-discount-christmas-ad-brings-back-earnest-fan-sunny/1699154
https://musebycl.io/advertising/shoppers-are-superheroes-canadian-grocers-graphic-novel
https://www.youtube.com/watch?v=rvOOQwsd1Pw


- Deloitte

http://www.eiu.com/industry/article/570224840/things-to-watch-in-consumer-goods-retailing-in-2021/2020-10-01
https://www2.deloitte.com/us/en/pages/consumer-business/articles/retail-distribution-industry-outlook.html/
https://www.accountancydaily.co/nearly-40000-retailers-financial-distress
https://home.kpmg/xx/en/home/insights/2020/05/global-retail-trends-2020-preparing-for-new-reality.html
https://www2.deloitte.com/us/en/pages/consumer-business/articles/retail-distribution-industry-outlook.html/
https://www.accenture.com/us-en/insights/retail/holiday-research-2020?c=acn_glb_curateddailyconeloqua_11638393&n=emc_1020&sfd=&sfg=00Q1T00001OPsSPUA1&sfe=7011T000001cYdrQAE
https://retailwire.com/discussion/what-does-a-good-shopping-experience-look-like-for-christmas-2020/
https://www2.deloitte.com/us/en/pages/consumer-business/articles/retail-distribution-industry-outlook.html/
https://home.kpmg/xx/en/home/insights/2020/05/global-retail-trends-2020-preparing-for-new-reality.html
https://www.retailconnections.co.uk/articles/pandemic-pushes-shoppers-to-prioritise-price-promotions/
https://www.thefuturelaboratory.com/reports/2020/retail-futures
https://www.tcs.com/perspectives/articles/revamped-customer-experience-brand-loyalty-post-pandemic


H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?



H o w  a r e  n o n - g r o c e r y  b r a n d s  d r i v i n g  d e m a n d  a n d  p u r c h a s e ?

https://www.thedrum.com/creative-works/project/uncommon-bq-build-life
https://www.adweek.com/brand-marketing/barbie-maya-angelou-doll-sold-out-inspiring-women-series/
https://www.marketingweek.com/ikea-tortoise-and-the-hare-ad-campaign/


A n  e l e v a t e d  c a t e g o r y  l o o k i n g  a h e a d  t o  5 G



https://www.analysysmason.com/press/predictions-2021-tmt/
https://www.analysysmason.com/press/predictions-2021-tmt/


H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?



H o w  a r e  c o n n e c t i v i t y  p r o v i d e r s  d r i v i n g  d e m a n d  a n d  p u r c h a s e ?

https://oneomnicom-my.sharepoint.com/:v:/r/personal/andrey_belov_bbdo_ru/Documents/MTS/Netarif/60%20sec%20with%20Eng%20sub/Netarif%2060%20sec%20sub%20HD.mp4?csf=1&web=1&e=7CdOKy
https://www.adsoftheworld.com/media/film/att_a_little_love
https://www.adsoftheworld.com/media/film/proximus_light_up_the_dark_days
https://www.youtube.com/watch?v=DS2mnYber1Q


A  t e s t  o f  r e s i l i e n c e



https://www.mckinsey.com/industries/financial-services/our-insights/global-banking-annual-review
https://www.mckinsey.com/industries/financial-services/our-insights/global-banking-annual-review
https://www.mckinsey.com/~/media/mckinsey/industries/financial%20services/our%20insights/mckinsey%20global%20banking%20annual%20review%202020%20a%20test%20of%20resilience/a-test-of-resilience-banking-through-the-crisis-and-beyond-a4.pdf


H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?



H o w  a r e  b a n k i n g  b r a n d s  d r i v i n g  d e m a n d  a n d  p u r c h a s e ?

https://www.youtube.com/watch?v=6hptKj3jAgU
https://www.youtube.com/watch?v=TSMTtc7zwUQ
https://www.wellsfargo.com/financial-health/
https://www.youtube.com/watch?v=TMMbi7RwG9M


B a l a n c i n g  p e o p l e  a n d  p r o f i t



- Energy Central

https://www.cmswire.com/customer-experience/5-customer-success-lessons-electric-utilities-should-adopt-from-high-tech/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwjth9LM_qfuAhWK16QKHWPYBcMQFjAAegQIBhAC&url=https%3A%2F%2Fwww.capgemini.com%2Fgb-en%2F2021%2F01%2Fpredictions-2021-energy-and-utilities%2F&usg=AOvVaw1qYdS0Uy9Agi3OROr13vjK
https://www.mckinsey.com/~/media/McKinsey/Industries/Oil%20and%20Gas/Our%20Insights/Global%20Energy%20Perspective%202021/Global-Energy-Perspective-2021-final.pdf
https://www.smart-energy.com/industry-sectors/customer-services-management/personalisation-pays-off-for-utilities-finds-a-new-study/
https://www.warc.com/content/article/harnessing-opportunity-which-businesses-worked-hardest-to-meet-customer-needs-during-the-coronavirus-pandemic/134940
https://edition.cnn.com/2020/11/12/us/utility-disconnection-help-covid-iyw-trnd/index.html
https://www.smart-energy.com/industry-sectors/customer-services-management/personalisation-pays-off-for-utilities-finds-a-new-study/
https://www.warc.com/content/article/harnessing-opportunity-which-businesses-worked-hardest-to-meet-customer-needs-during-the-coronavirus-pandemic/134940
https://www.smart-energy.com/industry-sectors/customer-services-management/personalisation-pays-off-for-utilities-finds-a-new-study/
https://energycentral.com/c/pip/4-transformation-trends-utilities-customer-experience
https://www.eversheds-sutherland.com/global/en/what/articles/index.page?ArticleID=en/Energy/Global_Energy_Group-_Our_Predictions_for_2021
https://energycentral.com/c/pip/energy-price-forecast-2021-covid-19-brexit-and-much-more
https://finance.yahoo.com/finance/news/utilities-global-market-report-2021-104400530.html


H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?



H o w  a r e  u t i l i t i e s  b r a n d s  d r i v i n g  d e m a n d  a n d  p u r c h a s e ?

https://www.warc.com/content/article/ovo-energy-boost-winter-wallet/133707%20%E2%80%8B
https://www.warc.com/content/article/equinor-how-equinor-will-face-the-climate-challenges/133211
https://collision.foresightfactory.co/content/personalised-hold-music?search=515540


P r o v i d i n g  l i t t l e  m o m e n t s  o f  j o y



- Arjan van ’t Veer, European Lotteries, Secretary General, Link

https://www.gamblingcommission.gov.uk/news-action-and-statistics/Statistics-and-research/Covid-19-research/Covid-19-updated-July-2020/Covid-19-and-its-impact-on-gambling-%E2%80%93-what-we-know-so-far-July-2020.aspx
https://igamingbusiness.com/covid-19-fy-global-expectations-downgraded-by-25/
https://www.businesswire.com/news/home/20200916005407/en/Global-Online-Lottery-Industry-2020-to-2027---Market-Trajectory-Analytics---ResearchAndMarkets.com
https://igamingbusiness.com/china-lottery-sales-fall-4-6-in-november/
https://igamingbusiness.com/dltb-hails-crisis-proof-german-lottery-performance-in-2020/
http://www.camelotgroup.co.uk/assets/Uploads/Camelot-Sales-November-2020.pdf
https://www.concordia.ca/content/dam/artsci/research/lifestyle-addiction/docs/factsheets/Factsheet_10_Summer2020_EN.pdf
https://www.civilsociety.co.uk/news/camelot-lottery-ticket-sales-are-second-ever-best-for-first-half-of-the-2020-financial-year.html
https://www.globenewswire.com/news-release/2020/08/27/2084618/0/en/The-global-online-lottery-market-is-anticipated-to-record-a-CAGR-of-0-42-during-the-forecast-period-2020-2025.html
https://www.globenewswire.com/news-release/2020/08/27/2084618/0/en/The-global-online-lottery-market-is-anticipated-to-record-a-CAGR-of-0-42-during-the-forecast-period-2020-2025.html
https://www.businesswire.com/news/home/20200716005762/en/COVID-19-Impact-Recovery-Analysis--Lottery-Market-2020-2024-Adoption-Of-Social-Media-Marketing-For-Promoting-Lottery-to-Boost-Growth-Technavio
https://www.globenewswire.com/news-release/2020/08/27/2084618/0/en/The-global-online-lottery-market-is-anticipated-to-record-a-CAGR-of-0-42-during-the-forecast-period-2020-2025.html
https://weareroast.com/wp-content/uploads/2020/06/tipi-gambling-covid-19-whitepaper.pdf
https://www.globenewswire.com/news-release/2020/08/27/2084618/0/en/The-global-online-lottery-market-is-anticipated-to-record-a-CAGR-of-0-42-during-the-forecast-period-2020-2025.html
https://www.european-lotteries.org/news/solidarity-community-alliance-embodying-new-culture-sports-integrity
https://www.businesswire.com/news/home/20200716005762/en/COVID-19-Impact-Recovery-Analysis--Lottery-Market-2020-2024-Adoption-Of-Social-Media-Marketing-For-Promoting-Lottery-to-Boost-Growth-Technavio
https://www.businesswire.com/news/home/20200916005407/en/Global-Online-Lottery-Industry-2020-to-2027---Market-Trajectory-Analytics---ResearchAndMarkets.com


H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?



H o w  a r e  l o t t e r y  b r a n d s  d r i v i n g  d e m a n d  a n d  p u r c h a s e ?

https://br.adforum.com/talent/81772541-hugo-corredor/work/34614796
https://www.adsoftheworld.com/media/integrated/spanish_christmas_lottery_sharing_like_never_before
https://www.world-lotteries.org/media-news/wla-blog/corporate-news/3305-staying-ahead-of-the-game-in-extraordinary-times


R i s i n g  t o  t h e  c h a l l e n g e  a m i d s t  p r e s s u r e



-Jing Zhang, Healthcare Economist, Link

https://www.globenewswire.com/news-release/2020/11/25/2133473/0/en/Global-Digital-Health-Market-Report-2020-Market-is-Expected-to-Witness-a-37-1-Spike-in-Growth-in-2021-and-will-Continue-to-Grow-and-Reach-US-508-8-Billion-by-2027.html
https://www.aljazeera.com/news/2020/12/24/vaccine-rollout-which-countries-have-started
https://www.royalholloway.ac.uk/about-us/news/new-nasal-spray-proven-to-kill-999-of-the-coronavirus-that-causes-covid-19-is-being-trialled-in-the-uk/
https://www.instagram.com/p/CJtayTdBP8L/
https://www.weforum.org/agenda/2020/12/covid-19-vaccine-confidence-world-economic-forum-ipsos-survey
https://postandparcel.info/132032/news/freight/dhl-demand-for-pharmaceutical-products-and-goods-likely-to-increase-even-further-in-the-coming-months/
https://www.digitalcommerce360.com/article/coronavirus-impact-online-retail/
https://www.globenewswire.com/news-release/2020/11/25/2133473/0/en/Global-Digital-Health-Market-Report-2020-Market-is-Expected-to-Witness-a-37-1-Spike-in-Growth-in-2021-and-will-Continue-to-Grow-and-Reach-US-508-8-Billion-by-2027.html
https://www.forbes.com/sites/sachinjain/2020/12/16/top-10-healthcare-industry-predictions-for-the-year-2021/?sh=205096842d07
https://www.warc.com/content/article/WARC-Exclusive/Procter_Gamble_outlines_consumer_habits_that_will_survive_the_pandemic/135523
https://www.cio.com/article/3601717/healthcare-digital-transformation-5-predictions-for-2021.html
https://www.bain.com/insights/medtech-the-post-covid-19-growth-strategy/
https://www.uschamber.com/co/good-company/launch-pad/pandemic-is-changing-wellness-industry
https://www.thedrum.com/news/2020/12/02/how-will-marketers-persuade-the-public-take-the-coronavirus-vaccine
https://ihsmarkit.com/research-analysis/global-healthcare-spend-to-remain-stable.html#:~:text=Global%20healthcare%20spending%20is%20forecast,2020%20and%207.0%25%20in%202021.
https://ihsmarkit.com/research-analysis/global-healthcare-spend-to-remain-stable.html#:~:text=Global%20healthcare%20spending%20is%20forecast,2020%20and%207.0%25%20in%202021.


H o w  c a n  f i n a n c e  p r o v i d e r s  d r i v e  d e m a n d  a n d  p u r c h a s e ?



H o w  c a n  h e a l t h  &  w e l l b e i n g  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?

https://www.thedrum.com/news/2021/01/14/why-pfizer-gave-mischief-shot-inspiring-vaccine-confidence
https://www.youtube.com/watch?v=on04UnEzCt8&feature=emb_logo
https://www.warc.com/content/article/WARC-Exclusive/Procter_Gamble_outlines_consumer_habits_that_will_survive_the_pandemic/135523


A d a p t i n g  t o  s e i s m i c  s h i f t s



Mike Hancox, CEO of Yodel. The Grocer

– Kara Nielsen, Director of Food & Drink, WGSN

https://www.foodnavigator.com/Article/2021/01/06/Retail-predictions-2021-Experts-forecast-food-plastic-and-climate-smart-trends?_ga=2.158730044.708206601.1611050569-994089684.1606498095
https://oneomnicom.sharepoint.com/sites/BBDOKnows/Shared%20Documents/General/3.%20BBDO%20KNOWS%20NEWSLETTER%20CONTENT/2021-03%20Category%20dashboards%202021/BBDO%20Knows%20-%20Category%20Dashboards%202021.pptx
https://www.thegrocer.co.uk/trend-reports/how-will-covid-shape-food-and-drink-trends-in-2021/652132.article
https://downloads.mintel.com/private/jcZU4/files/852695/
https://kantar.turtl.co/story/covid-19-impact-in-out-of-home-food-and-drinks-p/page/3/4
https://kantar.turtl.co/story/covid-19-impact-in-out-of-home-food-and-drinks-p/page/3/3
https://downloads.mintel.com/private/jcZU4/files/852695/
https://www.businesswire.com/news/home/20201027005626/en/Top-Five-Global-Trends-that-Will-Shape-the-Food-Industry-in-2021
https://www.thegrocer.co.uk/trend-reports/how-will-covid-shape-food-and-drink-trends-in-2021/652132.article
https://www.foodnavigator.com/Article/2021/01/06/Retail-predictions-2021-Experts-forecast-food-plastic-and-climate-smart-trends?_ga=2.158730044.708206601.1611050569-994089684.1606498095
https://kantar.turtl.co/story/covid-19-impact-in-out-of-home-food-and-drinks-p/page/3/4
https://www.businesswire.com/news/home/20201027005626/en/Top-Five-Global-Trends-that-Will-Shape-the-Food-Industry-in-2021
https://www.foodnavigator.com/Article/2021/01/06/Retail-predictions-2021-Experts-forecast-food-plastic-and-climate-smart-trends?_ga=2.158730044.708206601.1611050569-994089684.1606498095
https://www.thegrocer.co.uk/trend-reports/how-will-covid-shape-food-and-drink-trends-in-2021/652132.article
https://www.foodnavigator.com/Article/2021/01/06/Retail-predictions-2021-Experts-forecast-food-plastic-and-climate-smart-trends?_ga=2.158730044.708206601.1611050569-994089684.1606498095
https://www.statista.com/outlook/253/100/food-beverages/worldwide#market-globalRevenue


H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?



H o w  c a n  b r a n d s  d r i v e  d e m a n d  a n d  p u r c h a s e ?

https://www.mashed.com/321192/dunkin-wants-you-to-get-married-at-their-drive-thru-this-valentines-day/
https://www.lbbonline.com/news/carlton-zero-encourages-australia-to-rewrite-the-rules-with-triumphant-tvc
https://www.thefuturescentre.org/signal/the-climate-store-in-sweden-prices-products-according-to-carbon-emissions/
https://www.oatly.com/int/climate-footprint


M o t i o n  o n  p a u s e  l o o k  s e t  t o  r e s u m e



https://www.domo.com/covid19/impact/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwi25PDL86fuAhXPCOwKHZ7bCJAQFjAAegQIBBAC&url=https%3A%2F%2Fwww.mckinsey.com%2Findustries%2Fautomotive-and-assembly%2Four-insights%2Ffrom-no-mobility-to-future-mobility-where-covid-19-has-accelerated-change&usg=AOvVaw2sZ-YEwQU3eUymhEgFIG3R
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