
July 2020



G e n e r a t i o n a l  r e s e a r c h  t o  d a t e

U n i t e d  b y  l o c k d o w n

D i v i d e d  b y  i m p a c t

1 .

2 .

3 .



H a v e  b e e n  t h e  s u b j e c t  o f  r e s e a r c h  a n d  d e b a t e  f o r  d e c a d e s



mailto:bbdo@bbdoknows.com






W h i c h  v a r y  s l i g h t l y  b y  d a t a  s o u r c e



H o w  t h e  p a n d e m i c  h a s  b r o u g h t  

g e n e r a t i o n s  c l o s e r  t o g e t h e r  i n  

b e h a v i o u r







https://www.globalwebindex.com/hubfs/Downloads/GWI%20Coronavirus%20findings%20March%202020.pdf?utm_campaign=open-data&utm_source=open-data-release-1


LINK

https://www.globalwebindex.com/hubfs/Downloads/GWI%20Coronavirus%20findings%20March%202020.pdf?utm_campaign=open-data&utm_source=open-data-release-1
https://www.forbes.com/sites/gregpetro/2020/04/03/baby-boomers-and-younger-generations-see-eye-to-eye-amidst-coronavirus-pandemic/#6d4fd33e5261
https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf




https://www.kcl.ac.uk/policy-institute/assets/Coronavirus-in-the-UK-cluster-analysis.pdf
https://www.kantar.com/inspiration/coronavirus/covid-19-barometer-more-than-half-of-millennials-and-genzs-household-incomes-impacted


https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf
https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf




https://www.globalwebindex.com/hubfs/Downloads/GWI%20Coronavirus%20findings%20March%202020.pdf?utm_campaign=open-data&utm_source=open-data-release-1


“

— BCG, How Marketers Can Win with Gen Z 

and Millennials Post-COVID-19, Link

https://www.bcg.com/en-gb/publications/2020/how-marketers-can-win-with-gen-z-millennials-post-covid
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R i s k



I n c r e a s e d  f i n a n c i a l  r i s k  f o r  t h e  y o u n g e r ,  i n c r e a s e d  h e a t h  r i s k  f o r  t h e  o l d e r



https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf
https://public.tableau.com/profile/salesforceresearch#!/vizhome/SalesforceLeadingThroughChangeDashboard/LTCHome


http://www.oecd.org/newsroom/unemployment-rates-oecd-update-june-2020.htm
https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf
https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf


O f f e r  r e a s s u r a n c e  a n d  s u p p o r t  a r o u n d  f i n a n c i a l  a n d  h e a l t h  r i s k s  



O f f e r  r e a s s u r a n c e  a n d  s u p p o r t  a r o u n d  f i n a n c i a l  a n d  h e a l t h  r i s k s  

https://www.att.com/wireless/ready-to-go/
https://techcrunch.com/2020/05/05/first-dollar-raises-5-million-for-a-consumer-friendly-healthcare-savings-account/


O p t i m i s m



B u t  a l s o  f r o m  p e r s o n  t o  p e r s o n



https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf
https://drive.google.com/file/d/1zjcWrfearjw-8xF6cmWs1cEOpHxVzLfi/view
https://public.tableau.com/profile/salesforceresearch#!/vizhome/SalesforceLeadingThroughChangeDashboard/LTCHome


https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf
https://www.pwc.co.uk/issues/crisis-and-resilience/covid-19/consumer-sentiment-tracker-may.html
https://public.tableau.com/profile/salesforceresearch#!/vizhome/SalesforceLeadingThroughChangeDashboard/LTCHome


O f f e r  l e v i t y ,  j o y ,  l i t t l e  w i n s  a n d  t r e a t s



O f f e r  l e v i t y ,  j o y ,  l i t t l e  w i n s  a n d  t r e a t s

https://info.trendwatching.com/innovation-of-the-day-radio-recliner-is-an-online-radio-station-run-by-residents-of-senior-living-communities-across-the-us?utm_campaign=Sophie%20IotD&utm_medium=email&_hsmi=89804928&_hsenc=p2ANqtz-8bFF5NBm9YzwUMCgDRVM86o6MrVLoKaPSBSX8xztlN_DvSmCQV0cGtFJ8uUCtIC0goocdBIR5z1KNyE6B9bDmK1Gn5sQ&utm_content=89804089&utm_source=hs_email
https://www.iheart.com/podcast/1119-commencement-speeches-for-62117327/​%20%20​%20%20​


R e s i l i e n c e



A s  p e o p l e s t a r t e d  o f f  w i t h  d i f f e r e n t  e m o t i o n a l  a n d  d i g i t a l  s k i l l  s e t s



R e s u l t i n g  i n  v a r i e d  l e v e l s  o f  b u i l t  u p  r e s i l i e n c e

https://www.forbes.com/sites/josephcoughlin/2020/05/13/they-will-be-the-unsung-legacy-of-covid-19/#5132a25b2f58


Y o u n g e r  g e n e r a t i o n s  s t r u g g l e  t o  m a i n t a i n  m e n t a l  w e l l b e i n g

https://nrc.infogram.com/covid-19-mental-and-physical-health-1hmr6gvnpem36nl


— L o u i s e  A r o n s o n ,  a  g e r i a t r i c i a n  a n d  p r o f e s s o r  o f  

m e d i c i n e  a t  t h e  U n i v e r s i t y  o f  C a l i f o r n i a  f o r  

B l o o m b e r g  C i t y  L a b ,  L i n k

A  u n i v e r s a l b e h a v i o u r t r e n d ,  w i t h v a r y i n g l e v e l s a c r o s s a g e g r o u p s

https://www.bloomberg.com/news/features/2020-05-06/in-lockdown-seniors-are-becoming-more-tech-savvy
https://www.bloomberg.com/news/features/2020-05-06/in-lockdown-seniors-are-becoming-more-tech-savvy
https://www.bcg.com/fr-fr/publications/2020/how-marketers-can-win-with-gen-z-millennials-post-covid


O f f e r  s u p p o r t ,  a d v i c e  a n d  t o o l s



O f f e r  s u p p o r t ,  a d v i c e  a n d  t o o l s

https://www.telefonica.de/news/corporate/2020/06/telefonica-deutschland-o2-und-stiftung-digitale-chancen-ein-digitales-corona-versorgungspaket-fuer-aeltere-menschen.html?tag=%23corona
https://www.ypulse.com/article/2020/05/13/how-brands-are-talking-about-mental-health-during-covid/


V a l u e s



B o t h  i n  e x p r e s s e d  i m p o r t a n c e  a n d  w i l l i n g n e s s  t o  a c t



https://www2.deloitte.com/global/en/pages/about-deloitte/articles/millennialsurvey.html
https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf
https://public.tableau.com/profile/salesforceresearch#!/vizhome/SalesforceLeadingThroughChangeDashboard/LTCHome


https://public.tableau.com/profile/salesforceresearch#!/vizhome/SalesforceLeadingThroughChangeDashboard/LTCHome


D o i n g  b u s i n e s s  r e s p o n s i b l y ,  s u p p o r t i n g  c a u s e s  a n d  c o m m u n i t i e s



D o i n g  b u s i n e s s  r e s p o n s i b l y ,  s u p p o r t i n g  c a u s e s  a n d  c o m m u n i t i e s

https://www.mobilemarketer.com/news/jansport-runs-tiktok-challenge-to-raise-charity-awareness/574908/
https://www.mobilemarketer.com/news/jansport-runs-tiktok-challenge-to-raise-charity-awareness/574908/
https://www.unilever.com/news/press-releases/2020/unilever-sets-out-new-actions-to-fight-climate-change-and-protect-and-regenerate-nature-to-preserve-resources-for-future-generations.html


R i t u a l s



B u t  h o w  m u c h  o f  t h e  c h a n g e  i s  h e r e  t o  s t a y ?



https://www.bcg.com/fr-fr/publications/2020/how-marketers-can-win-with-gen-z-millennials-post-covid


Y o u n g e r  p e o p l e  a r e  m o r e  l i k e l y  t o  s t i c k  t o  t h e  n e w  r o u t i n e s  a n d  r i t u a l s

https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf
https://drive.google.com/file/d/1zjcWrfearjw-8xF6cmWs1cEOpHxVzLfi/view


N e w  r i t u a l s  a n d  n e w  w a y s  t o  m a i n t a i n  o l d  r i t u a l s



N e w  r i t u a l s  a n d  n e w  w a y s  t o  m a i n t a i n  o l d  r i t u a l s

https://www.japantimes.co.jp/news/2020/06/09/national/dementia-prevention-smartphone-app-japan/
https://www.conveniencestore.co.uk/alcohol/holiday-at-home-malibu-campaign-launched-by-pernod-ricard/645475.article
https://www.youtube.com/watch?v=6_pru8U2RmM




B u t  s o m e  a p p e a r  t o  b e  m o r e  u n i v e r s a l  t h a n  o t h e r s





A  u n i f y i n g  e x p e r i e n c e ,  t h a t  a l s o  u n c o v e r e d  e s s e n t i a l  d i f f e r e n c e s  i n  e m o t i o n a l  i m p a c t



A n  e x i s t e n c e  t h a t  r e i n f o r c e s  t h e  f u n d a m e n t a l s  o f  t h e  e x p e r i e n c e  t h a t  u n i t e d  u s



W i t h  y o u n g e r  p e o p l e  e x p e r i e n c i n g  a  s t r o n g e r  i m p a c t  o v e r a l l







“

— BCG, How Marketers Can Win with Gen Z 

and Millennials Post-COVID-19, Link

https://www.bcg.com/en-gb/publications/2020/how-marketers-can-win-with-gen-z-millennials-post-covid







