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W h e r e  a r e  w e  n o w

T h e  m i n d s e t

G r e a t  b r a n d  e x p e c t a t i o n s

B r a n d  r e s p o n s e s

1 .

2 .

3 .

4 .





H a s  b e e n  r e d e f i n e d

https://www.vogue.co.uk/news/article/keyworkers-july-2020-issue-british-vogue


H a s  r e t r e a t e d  f r o m  s o c i a l  a n d  r e v e r t e d  t o  e x p e r t s

https://kantar.turtl.co/story/media-and-me-boosting-brand-reputation-uk-social-web-promotion/


H a s  c h a n g e d  a n d  i s  h e r e  t o  s t a y  



H a s  b e c o m e  s m a l l e r  a n d  m o r e  l o c a l i s e d

https://ffonline.foresightfactory.co/content/life-under-the-coronavirus-13b598ab-44fa-4db5-bbd8-aef2c3649716?search=458721#local-allure
http://www.millwardbrown.com/global-navigation/news/press-releases/full-release/2020/05/13/covid-19-barometer-the-three-consumer-trends-defining-the-next-new-normal


H a v e  r i s e n  h i g h e r  t h a n  e v e r  b e f o r e …  

https://www.marketingweek.com/tanya-joseph-brands-help-rebuild-society/


“

— L . C .  M e g g i n s o n   

P r o f e s s o r  o f  M a n a g e m e n t  a n d  M a r k e t i n g  

a t  L o u i s i a n a  S t a t e  U n i v e r s i t y  & K a n t a r





W h e r e  a r e  w e ?





epidemic stages

change curve

D i f f e r e n t  m a r k e t s  a r e  a l l  a t  d i f f e r e n t  s t a g e s



P a n i c  a n d  ' s u r v i v a l  m o d e '  a r e  n o t  s u s t a i n a b l e  m i n d s e t s

https://www.bcg.com/en-gb/publications/2020/covid-consumer-sentiment-survey-snapshot-5-18-20.aspx


R e a d y  f o r  w h a t ’ s  n e x t

https://www.ipsos.com/en-us/knowledge/consumer-shopper/Ipsos-Pandemic-Adaptability-Continuum


T h e r e  i s  n o  l o n g e r  ' n o r m a l '

https://www.opinium.co.uk/wp-content/uploads/2020/05/Opinium-US_Communications-in-a-Pandemic_Brands-its-time-to-find-your-voice_5.6.2020-1.pdf


E m p a t h e t i c  c o n t e n t  i s  w e a r i n g  t h i n

https://www.marketingdive.com/news/gen-z-wants-fun-exciting-ads-amid-pandemic-boredom-survey-says/577339/
https://www.marketingdive.com/news/consumers-tire-of-covid-19-related-ads-survey-finds/577551/
https://www.broadcastingcable.com/news/pew-study-shows-some-covid-19-news-fatigue


P o s i t i v e  m e s s a g e s ,  k i n d n e s s  a n d  “ g o o d  v i b e s  o n l y ”

https://www.brandwatch.com/blog/react-covid-19-avoiding-news/


P o s i t i v e  m e s s a g e s ,  k i n d n e s s  a n d  f a c i l i t a t i o n

COVID-19%20Barometer:%20Consumer%20attitudes,%20media%20habits%20and%20expectations
https://www.adweek.com/brand-marketing/purpose-driven-brands-need-to-change-their-approach-post-covid/
https://www.accenture.com/gb-en/insights/strategy/coronavirus-brand-new-purpose


B u t  w e  a r e  s l i g h t l y  l e s s i n t e r e s t e d  i n  t h e i r  C o v i d  m e s s a g i n g

https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20May%202020%20-%20Multi-Market%20Research%20(Release%2010).pdf?utm_campaign=Coronavirus%20hub&utm_source=Coronavirus-whitepaper-10


A n d  s l i g h t l y  m o r e i n t e r e s t e d  i n  ‘ n o r m a l ’  m e s s a g i n g

https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20May%202020%20-%20Multi-Market%20Research%20(Release%2010).pdf?utm_campaign=Coronavirus%20hub&utm_source=Coronavirus-whitepaper-10




E x p e c t a t i o n s





C r i t i c a l



R e s p o n d i n g  t o  t h e  c r i s i s



R e s p o n d i n g  t o  t h e  c r i s i s

https://www.opinium.co.uk/wp-content/uploads/2020/05/Opinium-US_Communications-in-a-Pandemic_Brands-its-time-to-find-your-voice_5.6.2020-1.pdf


L o u d l y  a n d  w i d e l y

https://www.campaignlive.co.uk/article/at-t-amazon-j-j-among-brands-impressing-consumers-amid-coronavirus/1681237


G r o c e r y  b r a n d s  l e a d  t h e  w a y  w i t h  t h e  m o s t  e f f e c t i v e  r e s p o n s e s

https://www.opinium.co.uk/wp-content/uploads/2020/05/Opinium-US_Communications-in-a-Pandemic_Brands-its-time-to-find-your-voice_5.6.2020-1.pdf


“

— B r i d g e t  A n g e a r ,  

J o i n t  C h i e f  S t r a t e g y  O f f i c e r ,  A M V  B B D O



B r a n d  r e s p o n s e s



T h e  s i l v e r  l i n i n g s  o f  s t a y i n g  a t  h o m e  

https://campaignbriefasia.com/2020/05/06/bbdo-malaysia-inspires-everyone-to-sit-back-and-be-chickens/
https://www.youtube.com/watch?v=UsX4WaNqCxE
https://www.adsoftheworld.com/media/print/snickers_you_stay_you_when_you_stayhome


I n c o n s i d e r a t e  a n d  u n t i m e l y  w a s  n o t  w e l c o m e

https://www.adsoftheworld.com/media/film/nutro_who_wants_a_walk
https://www.mediapost.com/publications/article/351503/nutro-salutes-exhausted-dogs.html


G e n e r i c  a n d  “ s a m e y ”  c a m p a i g n  f o r m u l a s

https://adage.com/creativity/work/microsoft-sam-every-covid-19-commercial-exactly-same/2251551
https://www.youtube.com/watch?v=vM3J9jDoaTA


H e l d  b r a n d s i n g o o d s t e a d

https://www.youtube.com/watch?v=lHOtASe9_uM
https://youtu.be/MFIk2drZUOg
https://youtu.be/jYJbUyI3Jlo
https://www.youtube.com/watch?v=tqW4H-tajQY&feature=youtu.be
https://youtu.be/A1QeiZ8IFqc
https://youtu.be/ZvLFjJZdyDw
https://www.youtube.com/watch?v=mrI3EpcyuGI&feature=youtu.be


H e r o  r e s p o n s e s  – N I K E  &  I K E A  







B r a n d s  n e e d  t o  c o n t i n u e  t o  

r e a s s u r e  a s  p e o p l e  c o n t i n u e  t o  

s e e k  g u i d a n c e  i n  t h e  f a c e  o f  

e x t r a o r d i n a r y  u n c e r t a i n t y .

1 .



E l e v a t e  t h e  l i t t l e  w i n s

https://www.youtube.com/watch?v=WZnHkv5-z4k
https://twitter.com/Ogilvy/status/1260992448186253314
https://www.youtube.com/watch?v=wZFp0qeYB6M


R e p u r p o s e  c o n t e n t  t o  s h a r e  m e m o r i e s  a n d  c r e a t e  s e n t i m e n t a l  c o n n e c t i o n s  

https://webcache.googleusercontent.com/search?q=cache:qTeYae4PFqQJ:https://www.thegrocer.co.uk/marketing/coronavirus-how-fmcg-brands-are-evolving-their-advertising-in-wake-of-lockdown/604670.article+&cd=1&hl=en&ct=clnk&gl=uk
https://www.youtube.com/watch?v=D9UahJH5r3k
https://www.businessoffashion.com/articles/news-analysis/why-brands-are-revisiting-old-fashion-campaigns
https://www.thedrum.com/creative-works/project/amv-bbdo-daunt-books-daunt-books


W e ’ v e  g o t  t h i n g s  c o v e r e d  

https://www.youtube.com/watch?v=RJOC-r5TTVc
https://www.campaignlive.co.uk/article/pick-week-finally-british-gas-shows-covid-19-ads-fun/1682485


B r a n d s  n e e d  t o  c o n t i n u e  

t o  s u p p o r t  p e o p l e  a s  t h e y  

n a v i g a t e  a  v e r s i o n  o f  n o  

n o r m a l  w h i l e  o u r  u n i q u e  

s t a t e  o f  l i m b o  p l a y s  o u t .

2 .



S a y  “ t h a n k  y o u  t o  o u r  h e r o e s ”

https://www.thedrum.com/creative-works/project/fox-hare-the-big-issue-sell-sub
https://www.independent.co.uk/life-style/british-vogue-coronavirus-cover-july-issue-frontline-workers-a9543626.html
https://www.forbes.com/sites/afdhelaziz/2020/05/23/mattel-launches-new-thank-you-heroes-collections-to-help-first-responders/#62e1fbb32a94
https://www.campaignlive.co.uk/article/sainsburys-thank-you-wieden-kennedy-london/1684490


E x t e n d  a n d  i n n o v a t e  y o u r  s e r v i c e s  

https://www.campaignlive.co.uk/article/1684744
https://adage.com/article/cmo-strategy/headspace-debuts-first-tv-ad-interest-surges/2257081
https://www.prnewswire.com/news-releases/1-800-flowerscom-launches-connection-communities-301057653.html


S h o w  g e n e r o s i t y  o f  s p i r i t

https://www.youtube.com/watch?time_continue=21&v=-Omj0y_EWAk&feature=emb_logo
https://www.instagram.com/p/B_939glg0v7/?igshid=khl4blk8rxjt
https://www.adsoftheworld.com/media/film/ami_insurance_kindness_is_everything


P e o p l e  a r e  t r a n s i t i o n i n g  

b a c k  t o  a  n e w  v e r s i o n  o f  

t h e i r  r e a l i t y .  G i v e  

p e o p l e  w o r k a r o u n d s ,  

r e s o u r c e s  e t c .

3 .



A  c a l l  t o  a c t i o n  t o  e s c a p e  

https://www.instagram.com/p/B_x79h-HVqg/
http://www.bbdoguerrero.com/news/view/bbdo-guerrero-and-mountain-dew-bring-thrills-home-with-the-thrilltok-challenge/
https://drive.google.com/drive/folders/100j4HgORBO0B2ToBvLRkvjTyA_JykZFG?fbclid=IwAR27P9HIqzycTMwJGJRVVEBgk7MxGDbnJJfkDJYhdqfjbtlhUXklnRvSMho
https://www.campaignlive.co.uk/article/beavertown-supports-launch-staycation-ipa-tropical-audio-experience/1684482


E l e v a t e  c o n n e c t i o n s  

https://news.airbnb.com/airbnb-and-bumble-make-first-dates-more-fun-with-online-experiences/
https://www.facebook.com/clmbbdo/videos/262135211645596/
https://www.youtube.com/watch?v=fT_KORmTbw8


R e m i n d  p e o p l e  t h e y  b e l o n g  a n d  a r e  n o t  f o r g o t t e n  

🔴🔵

https://www.instagram.com/psg/
https://www.instagram.com/psg/
https://www.instagram.com/explore/tags/bestmemorieswithall/
https://www.instagram.com/explore/tags/alltogether/
https://www.instagram.com/explore/tags/allsport/
https://www.instagram.com/all/
https://www.cupraofficial.com/our-dna/experience/fc-barcelona-back-to-camp-nou.html
https://www.lbbonline.com/news/cox-communications-brings-seniors-back-together-with-touching-new-initiatives
https://www.instagram.com/p/CAe1kDDDJ7o/


F a c i l i t a t i n g  i m p o r t a n t  e v e n t s

https://www.youtube.com/watch?v=wNV4GInlxL0
https://www.morrisons-corporate.com/media-centre/corporate-news/morrisons-launches-ramadan-essentials-food-box/
https://about.instagram.com/blog/announcements/instagrams-month-of-good/
https://scontent.fcbr2-1.fna.fbcdn.net/v/t39.8562-6/10000000_1122232014813493_456586106243121152_n.pdf?_nc_cat=107&_nc_sid=ae5e01&_nc_ohc=vbGKEA-LqloAX8JZcko&_nc_ht=scontent.fcbr2-1.fna&oh=762d407612b700f80779a9a2a720eb13&oe=5EC7D144


F i n d  f a m e  i n  t h e  e v e r y d a y

https://www.youtube.com/watch?v=tmy8zQWO0jo


K e e p  c a l m  a n d  c a r r y  o n  

https://www.thedrum.com/creative-works/project/iris-fresh-start


C e l e b r a t i o n s  w i l l  g o  o n  

https://adage.com/creativity/work/hotelscom-chaplain-obvious/2255976
https://oneomnicom.sharepoint.com/sites/BBDOKnows/Shared%20Documents/General/COVID%2019%20content/COVID-19%20What's%20Next%20and%20Shifts/Scenario%20planning
https://www.youtube.com/results?search_query=%23Graduation2020
https://www.youtube.com/results?search_query=%23ToTheClassOf2020
https://www.youtube.com/results?search_query=%23MoreTogether
https://adage.com/article/digital/18-brands-getting-virtual-graduations-and-proms-slew-celebs/2255556


P l a y  i n s i d e  

https://www.theinspiration.com/2020/05/ikea-how-to-make-tents-and-forts-by-instinct-agency-moscow/
https://www.adsoftheworld.com/media/direct/whiskas_curiosity_boxes


P e o p l e  a r e  s e e k i n g  

f l e x i b i l i t y .  T h e s e  a r e  

u n c h a r t e r e d  w a t e r s ,  w h a t  

y o u  d o  d e f i n e s  w h o  y o u  

a r e ,  n o t  w h a t  b u s i n e s s  

y o u  a r e  i n .

4 .



L o n g - t e r m  p o l i c y  c h a n g e s  

https://news.sky.com/story/coronavirus-asda-trials-virtual-queuing-as-it-plans-for-longer-term-social-distancing-11991278
https://www.theguardian.com/technology/2020/may/12/twitter-coronavirus-covid19-work-from-home
https://www.thedrum.com/creative-works/project/fox-hare-the-big-issue-sell-sub
https://www.theverge.com/2020/5/5/21248548/tinder-video-chat-launch-update


A s  c o u n t r i e s  e a s e  l o c k d o w n  s o c i a l  d i s t a n c e  i s  t h e  n e w  n o r m

https://www.bbc.co.uk/news/in-pictures-52746584


R e d e s i g n i n g  f o r  s o c i a l  d i s t a n c i n g  

https://www.canvas8.com/signals/2020/05/12/harrods-lockdown-shopping.html
https://www.bbc.co.uk/news/in-pictures-52746584
https://www.instagram.com/p/CAP_AupA4MF/?utm_source=ig_embed
https://au.news.yahoo.com/woolworths-bold-plan-as-coronavirus-changes-how-we-shop-054736645.html


N o w  a n d  a l w a y s

https://adage.com/article/cmo-strategy/how-marketers-responded-coronavirus-first-three-months/2244251
https://edition.cnn.com/travel/article/tokyo-pub-disinfectant-spray-scli-intl/index.html
https://www.etihad.com/en-gb/news/etihad-airways-to-test-airport-technology-to-help-identify-medically-at-risk-travellers


A  c h a n g e  i n  f r a m e w o r k / p r i n c i p l e s    

https://www.theguardian.com/fashion/2020/may/25/gucci-fashion-week-seasonless-cuts-shows
https://www.canvas8.com/signals/2020/05/26/fashion-animal-crossing.html
https://www.mediaroomhub.com/harrods-is-solving-its-excess-inventory-problem-here-is-how/




R u l e s  o f  e n g a g e m e n t







“

- A d w e e k ,  ‘ P u r p o s e - D r i v e n  B r a n d s  N e e d  t o  

C h a n g e  T h e i r  A p p r o a c h  P o s t - C o v i d ’









mailto:bbdo@bbdoknows.com


“

- T o m  D o c t o r o f f ,  b e s t - s e l l i n g  a u t h o r  o f ‘ T w i t t e r  I s  N o t  a  

S t r a t e g y :  R e d i s c o v e r i n g  t h e  A r t  o f  B r a n d  M a r k e t i n g ,  

W h a t  C h i n e s e  W a n t ,  a n d  B i l l i o n s ’



G u i d e  q u e s t i o n s  t o  c o n s i d e r  



F o r  w h a t ’ s  n e x t








