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T h e  h u m a n  p h a s e s  o f  t h e  p a n d e m i c



C h a r t i n g  t h e  v i r u s

C h a r t i n g  t h e  e c o n o m y  & b u s i n e s s

C h a r t i n g  s e n t i m e n t  & b e h a v i o u r

C h a r t i n g  b r a n d  s p e n d  & r e s p o n s e
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E a c h  m a r k e t  h a s  i t s  o w n  C O V I D  s t o r y

https://coronavirus.jhu.edu/data/new-cases


G l o b a l l y ,  g r o w t h  i n  c a s e s  c o n t i n u e s  a c c e l e r a t i n g

https://worldhealthorg.shinyapps.io/covid/


N o  p r e v i o u s  p a n d e m i c  c a u s e d  s u c h  l e v e l  o f  u n c e r t a i n t y  a n d  e c o n o m i c  i m p a c t

https://worlduncertaintyindex.com/data/
https://www.imf.org/external/datamapper/NGDP_RPCH@WEO/WEOWORLD


S t r i c t n e s s  i n  c u r t a i l i n g  m e a s u r e s  f l u c t u a t e d  m o n t h l y

https://ourworldindata.org/policy-responses-covid
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C O V I D - 1 9  d o m i n a t e d  g l o b a l  m e d i a  h e a d l i n e s



T h e  i n t e r e s t  d r o p p e d  j u s t  a s  f a s t  a s  i t  g r e w  i n i t i a l l y

https://trends.google.com/trends/explore?date=2019-12-01%202020-11-03&q=%2Fm%2F01cpyy


T o  h e l p  c a r r y  u s  t h r o u g h  t h e  c h a l l e n g i n g  t i m e s



C h a r t i n g  o u r  n e w  r e a l i t y

https://worldhealthorg.shinyapps.io/covid/
https://ourworldindata.org/policy-responses-covid
https://worldhealthorg.shinyapps.io/covid/
https://trends.google.com/trends/explore?date=2019-12-01%202020-11-03&q=%2Fm%2F01cpyy


…   a n d  b u s i n e s s  p e r f o r m a n c e



Y e a r - o n - y e a r  g r o w t h  r e m a i n s  n e g a t i v e  f o r  m o s t ,  b u t  q u a r t e r l y  g r o w t h  r e t u r n e d  i n  Q 3

https://data.oecd.org/gdp/quarterly-gdp.htm#indicator-chart
https://www.policyuncertainty.com/global_monthly.html


C o n t r a c t e d ,  t h e n  s t a b i l i s e d ,  s t i l l  w i t h  a  m i n o r  n e g a t i v e  g r o w t h  e x p e c t e d  i n  Q 3

https://unctad.org/system/files/official-document/ditcinf2020d4_en.pdf


B u s i n e s s  c o n f i d e n c e  a n d  s h a r e  p r i c e  i n d e x  f o l l o w  a  s i m i l a r  t r a j e c t o r y

https://data.oecd.org/leadind/business-confidence-index-bci.htm


V a r i e d  i m p a c t  o n  i n d i v i d u a l  c a t e g o r i e s

https://eresearch.fidelity.com/eresearch/markets_sectors/sectors/sectors_in_market.jhtml


M a p p e d  t o  t h e  p h a s e s  o f  t h e  p a n d e m i c

https://data.oecd.org/gdp/quarterly-gdp.htm#indicator-chart
https://unctad.org/system/files/official-document/ditcinf2020d4_en.pdf
https://data.oecd.org/leadind/business-confidence-index-bci.htm


C h a r t i n g  s e n t i m e n t  a n d  b e h a v i o u r



Y o u t h  d i s p r o p o r t i o n a t e l y  i m p a c t e d ,  g o v e r n m e n t s  q u i c k  t o  r e a c t  a n d  s u p p o r t

Series1 Series2

https://data.oecd.org/unemp/unemployment-rate.htm#indicator-chart
https://data.oecd.org/unemp/unemployment-rate-by-age-group.htm#indicator-chart
https://ourworldindata.org/grapher/income-support-covid


A s  a  r e s u l t  c o n s u m p t i o n  d e c r e a s e d ,  b u t  s a v i n g s  r a t e  r e a c h e d  a n  a l l - t i m e  h i g h

https://ec.europa.eu/eurostat/statistics-explained/index.php/Quarterly_sector_accounts_-_households#The_household_saving_rate_hits_new_record_high_in_both_the_euro_area_and_the_EU-27


N a t i o n a l  p i c t u r e s  d i f f e r ,  b u t  i n d i v i d u a l  o n e s  w i l l  v a r y  e n d l e s s l y

https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/a-global-view-of-how-consumer-behavior-is-changing-amid-covid-19
https://view.highspot.com/viewer/5f9f1e0b659e936cd67a7c8c


P u r c h a s e  i n t e n t  d i r e c t l y  r e f l e c t e d  c o n f i d e n c e

https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/a-global-view-of-how-consumer-behavior-is-changing-amid-covid-19
https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/a-global-view-of-how-consumer-behavior-is-changing-amid-covid-19
https://data.oecd.org/leadind/consumer-confidence-index-cci.htm


G o v e r n m e n t  s e e s  t h e  h i g h e s t  i n c r e a s e

https://www.edelman.com/sites/g/files/aatuss191/files/2020-05/2020%20Edelman%20Trust%20Barometer%20Spring%20Update.pdf


H e a l t h  a n d  e m p l o y m e n t  b y  a n d  l a r g e  o v e r s h a d o w e d  a l l  o t h e r  c o n c e r n s

https://www.ipsos.com/en-th/what-worries-world-coronavirus-concern-rebounds


T w i t t e r  a n a l y s i s  r e v e a l s  a  c o m p l e x  p i c t u r e

https://view.highspot.com/viewer/5f9f1e0b659e936cd67a7c8c


G o o g l e  s e a r c h e s  – r i s i n g  – w o r l d w i d e



S h a r p  d e c r e a s e  i n  t r a v e l  a n d  e a t i n g  o u t ,  s t i l l  n o t  r e c o v e r e d

https://www.statista.com/statistics/1103928/coronavirus-restaurant-visitation-impact/
https://www.statista.com/statistics/1104036/novel-coronavirus-weekly-flights-change-airlines-region/


H o w  w e  a d a p t e d  i n  t h e  e a r l y  d a y s  o f  t h e  p a n d e m i c

https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf


W e  s t a y e d  o n l i n e  f o r  c o n n e c t i o n  &  d i s t r a c t i o n

https://wearesocial.com/digital-2020
https://wearesocial.com/blog/2020/04/digital-around-the-world-in-april-2020
https://wearesocial.com/blog/2020/07/more-than-half-of-the-people-on-earth-now-use-social-media
https://wearesocial.com/uk/blog/2020/10/social-media-users-pass-the-4-billion-mark-as-global-adoption-soars?mc_cid=1ed61507dd&mc_eid=5476825f64


P e o p l e  f l o c k e d  o n l i n e  t o  s h o p  a n d  e s c a p e

https://www.ons.gov.uk/businessindustryandtrade/retailindustry/timeseries/j4mc/drsi
https://www.statista.com/statistics/250934/quarterly-number-of-netflix-streaming-subscribers-worldwide/
https://www.statista.com/statistics/1030852/hours-watched-twitch/


C h a r t i n g  c o n s u m e r  b e h a v i o u r  a n d  s e n t i m e n t

https://data.oecd.org/unemp/unemployment-rate-by-age-group.htm#indicator-chart
https://ec.europa.eu/eurostat/statistics-explained/index.php/Quarterly_sector_accounts_-_households#The_household_saving_rate_hits_new_record_high_in_both_the_euro_area_and_the_EU-27
https://data.oecd.org/leadind/consumer-confidence-index-cci.htm
https://www.ipsos.com/en-th/what-worries-world-coronavirus-concern-rebounds


C h a r t i n g  b r a n d  s p e n d  & r e s p o n s e s



E - c o m m e r c e  a n d  s o c i a l  m e d i a

https://www.warc.com/SubscriberContent/article/infographic-the-difference-in-ad-revenue-per-second-pre---post-covid/134053


B u t  m o r e  t h a n  h a l f  o f  a d v e r t i s e r s  a r e  n o  l o n g e r  d e f e r r i n g  c a m p a i g n s

https://wfanet.org/knowledge/item/2020/10/01/Survey-Covid-19-global-response-September-2020


A s  t h e  c i r c u m s t a n c e s  e v o l v e d

https://www.globalwebindex.com/coronavirus


E v o l v e d  t o  r e f l e c t  p e o p l e ’ s  n e e d s  o f  t h e  m o m e n t



T h e  w o r k

https://www.adsoftheworld.com/media/film/maltesers_isolation_life
https://www.youtube.com/watch?v=ibicmp7EuTE&feature=emb_title
https://www.adsoftheworld.com/media/film/snickers_first_visitors
https://www.shots.net/news/view/servicenow-adapts-messaging-for-covid-19
https://www.adsoftheworld.com/media/film/uncle_bens_special_guests
https://www.adsoftheworld.com/media/digital/jupiler_postpone_your_birthday
https://www.adsoftheworld.com/media/digital/ford_mustang_mache_expert_in_060
https://www.youtube.com/watch?v=ibicmp7EuTE&feature=emb_title
https://www.adsoftheworld.com/media/film/jack_daniels_make_it_count
https://www.adsoftheworld.com/media/film/jack_daniels_make_it_count
https://www.adsoftheworld.com/media/film/snickers_first_visitors
https://www.adsoftheworld.com/media/film/bacardi_roommates
https://www.adsoftheworld.com/media/film/maltesers_isolation_life
https://www.adsoftheworld.com/media/digital/jupiler_postpone_your_birthday
https://www.adsoftheworld.com/media/film/uncle_bens_special_guests
https://www.shots.net/news/view/servicenow-adapts-messaging-for-covid-19
https://www.youtube.com/watch?v=Kt6T8qZE5mk
https://www.youtube.com/watch?v=Kt6T8qZE5mk
https://www.shootonline.com/video/jack-daniel%E2%80%99s-energy-bbdo-send-coronavirus-message-love
https://www.shootonline.com/video/jack-daniel%E2%80%99s-energy-bbdo-send-coronavirus-message-love
https://www.adsoftheworld.com/media/film/unilever_the_national_anthem_of_pakistan_as_sung_through_face_masks
https://www.adsoftheworld.com/media/film/unilever_the_national_anthem_of_pakistan_as_sung_through_face_masks
https://www.adsoftheworld.com/taxonomy/brand/att
https://www.adsoftheworld.com/media/film/pg_maafibudihidupku
https://campaignsoftheworld.com/outdoor/post-it-stronger-together/
https://www.adsoftheworld.com/taxonomy/brand/att
https://www.adsoftheworld.com/media/film/asda_asda_price_christmas
https://www.adsoftheworld.com/media/film/asda_asda_price_christmas
https://www.adsoftheworld.com/media/film/myer_bigger_than_christmas
https://www.adsoftheworld.com/media/film/myer_bigger_than_christmas
https://www.adsoftheworld.com/media/digital/ford_mustang_mache_expert_in_060
https://www.youtube.com/watch?v=-8Uqw5JMkeo
https://www.adsoftheworld.com/media/film/uncle_bens_special_guests
https://www.youtube.com/watch?v=Kt6T8qZE5mk


C h a r t i n g  b r a n d  r e s p o n s e s  

https://www.globalwebindex.com/coronavirus
https://wfanet.org/knowledge/item/2020/10/01/Survey-Covid-19-global-response-September-2020
https://www.globalwebindex.com/coronavirus
https://www.globalwebindex.com/coronavirus
https://www.globalwebindex.com/coronavirus






O u r  C O V I D - 1 9  c o v e r a g e ,  p a p e r s  p e r  m o n t h




