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BEDOKNOWS

During the pandemic, we have used multiple data sets and
sources to help us navigate the unfolding events, glean
insights and compile our reports.

We have also used data to map the key phases of the
pandemic, and where possible we will use these phases
throughout this presentation in order to provide a consistent
reference and anchor point for the charts.

Please refer to the next page for the BBDO Knows COVID-19 phases framework:
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BEDOKNOWS BBDO KNOWS FRAMEWORK

The human phases of the pandemic
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NORMALITY PANDEMIC LOCKDOWN LOCKDOWN
DECLARED LIVING LIVING V2.0

Life as we used to Lockdown Everybody moves Restrictions
know it with a high measures online & new routines tightening in
yet manageable level enforced established many market,
of uncertainty across move back to
multiple some form of

markets lockdown.
People more

equipped and
experienced
this time round.

NB The framework offers our interpretation of the events and serves as a guide rather than a precise model. Phases are allocated an
“average” time frame in the 2020 calendar following global events rather than focusing on individual markets.
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BEDOKNOWS

The scale of the virus was so far reaching that its

impact could be seen and charted across multiple
measures.

With unparalleled results:



BBEDOKNOWS UNIQUE AND UNPARALLELED TRAJECTORIES

Each market has its own COVID story
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John Hopkins, November 2020, Link


https://coronavirus.jhu.edu/data/new-cases
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BEDOKNOWS UNPARALLELED SPEED OF IMPACT

Globally, growth in cases continues accelerating
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WHO, November 2020, Link


https://worldhealthorg.shinyapps.io/covid/

BBEDOKNOWS UNPARALLELED UNCERTAINTY AND ECONOMIC IMPACT

This index measures uncertainty related to pandemics across the globe.

The index is a simple average for 143 countries.

No previous pandemic caused such level of uncertainty and economic impact

Coronavirus

2020
PANDEMIC UNCERTAINTY INDEX -
VS. 6 %
REAL GDP GROWTH ’
20 —  Recal GDP growth, global, % 4
15 2
0]
10
-2
SARS
2002-03
) - Avian flu 2%?2'136
5 2003-09 Swine flu 4
2009-10 .
e \/\/Or|ld Pandemic Uncertainty Index 288’%1; 2:)45!:-2280
-6
0 o . Gy -
Q1-1996 Q3-1999 Q1-2003 Q3-2006 Q1-2010 Q3-2013 Q1-2017 Q3-2020

World Uncertainty Index, October 2020, Link, IMF, October 2020, Link


https://worlduncertaintyindex.com/data/
https://www.imf.org/external/datamapper/NGDP_RPCH@WEO/WEOWORLD

Perceived normality
BBDOKNOWS UNPARALLELED GOVERNMENT RESPONSE decreasing
Strictness in curtailing measures fluctuated monthly
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2019 JAN APR
GOVERNMENT
RESPONSE N
STRINGENCY INDEX ' (% -
June 15t 2020 L October 15t 2020

August 15t 2020

February 15t 2020 April 1t 2020
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[ | I
This is a composite measure based on nine response indicators including school closures, workplace closures, and travel bans, rescaled to a value
from O to 100 (100 = strictest). If policies vary at the subnational level, the index is shown as the response level of the strictest sub-region.

OurWorldInData, November 2020, Link


https://ourworldindata.org/policy-responses-covid

BEDOKNOWS A GLOBAL TIMELINE

Hong Kong takes emergency
measures as mystery
P

ia’ infects d: in|

Key milestones

Coronavirus: Northern Italy
quarantines 16 million people

©8 March

WHO Calls Coronavirus a
Pandemic as Nations Brace for

Pain

China’s Wuhan city

Dec 12th - 29th

First cases reported

1 hvaren 202,185 GIT

March 8- 11th

Italy locks down and

Pandemic declared by WHO.

Third Of All Cases
Globally

April 28t

The US passes 1

cases as Europe
considers easing

U.S. Coronavirus Cases
Passes 1 Million--A

million confirmed

Coronavirus: World reaches
dangerous new phase

June 28th

Global cases
reach 10mllion

Russia'sast-track diagnosis raised a
ussia’s fast-trac!

coronavirusvaccine draws stﬂrm l]f
outrageoversafety misinformation chaos

August 11th
Russia approves a
coronavirus vaccine
for public use

Trump’s Covid-19

October 3rd

Pres. Trump
tests positive

Coronavirus vaccine 'possible’ before Christmas - but
2021 more likely, expert says

Europe Imposes New Covid-19 Covid: Wales to go into

< e ‘firebreak’ lockdown from
Restrictions as Second Wave  prigay
Accelerates

Live | Latest coronavirus news: Vaccine
is 'likely to be imperfect' and 'might
not prevent infection', warns head of
UR task force

October 18-28th

Further European Lockdowns as a
vaccine in the UK becomes more likely.

lockdown
DEC 2019 NOV 2020
March 27th
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President Trump signs a Ju Iy 1st M £ i Vacei )

; ] any European countries are re- accine pressure increases as new
Virus named February 2020 new stimulus package The EU opens . . . . :
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irs an ocks down. its borders ;
A Virus Wich a Deadly tside of Chi q y winter. Global cases soar.
Boring Name outside o Ina, an UK extends its EU external D X 1l of illi
S-na fan't going 10 cut i lorygver, | i in. . borders now open Europe lockdown fears trigger worst enmark announces cull of 15 million
o l |solatlf>ns lbegln ) EU marks 25th anniversary | - furlough scheme to some P P : 99 mink over Covid mutation fears
! Coronavirus: First death outside of Schengen with closed A stocks sell-off in three months
CoToHavitas China reported in Philippines 9 Furlough extension ‘huge relief'for | Countries, but not G - 3
Is Not The borders Us The global coronavirus death toll has officially AstraZeneca expects Covid vaccine
. Coronavirus: Diamond Princess Trrrl;":: ::g“s Hlsz :’rgllo-n coronavirus reached 1 million — although experts believe trial results this year
Corona Beer pazsangersbored and isclatadin | oo et o N varation the actual death toll is much higher
Virus,” What ';'::i:';““e' ut many still love i it UK coronavirus live: Liverpool begins
People Are city-wide Operation Moonshot Covid
testing trial

Googling
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BBEDOKNOWS UNWAVERING MEDIA ATTENTION
COVID-19 dominated global media headlines
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BBDOKNOWS DECLINING INTEREST
The interest dropped just as fast as it grew initially
(AGAIN)
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@ Coronavirus

01/12/2019-04/11/2020 ~ All categories ¥

Worldwide

11 0ct 2020

28 Jun 2020
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1 Dec 2019

Google Trends, November 2020, Link


https://trends.google.com/trends/explore?date=2019-12-01%202020-11-03&q=%2Fm%2F01cpyy
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MAINTAINED SENSE OF HUMOUR

To help carry us through the challenging times
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j Hard Drive & v
®HardDriveMag

when costco gots more toilet paper

5:43 PM - Mar 17,

© 23K © 244 people are Tweeting sbout this

Kristen Brancaceio v
kriste

they're playing in the empty toilet paper aisle im
SCREAMING.

credit to @Bonniev:
#RMSTolletpaper #

 #ShipsGoingDonn

11:42 PM - Mar 16, 2020 @

O 1268k ¥ Seethel:

<t COVID-18 Information on

 Abbey Goiden v
Bitugcties
1 don't know hew you guys are doing, bt | am barely
nanging in there. Like Jo Exolics eyebrow ring.
wTigerkng

o

Rachele Clegg v
@PettyClagg
iy boss lurned bersell inta 8 potata on our
Microsoft teams mesting and can't figurs out how to
turn the setting off, 50 she was just stuck fike this
the entire mesting

435 P War 30, 2070

Bon Rosen v “ Michael
e oean amp

PM Johnson: We will re-open pubs and restaurants on
4th of July

nat a joke, my clippers just died

537 A1 Apr 20, 2020

BitShark =
@BitSharkGames

G;";‘ri)’ . e Alright July... what else is on the list of cancellations?

how  am | an essentisl worker

4:07 PM - Jul 1, 2020

weeting sbaut this

'myum

#BackToSchool2020 Avav, doesn't he look handsome in
his fittle uniform.

. Katie misses stranger things.

2020 me tryna get out of bed at 6:30
after going to bed at 3am for 6 months

Michael = L
@SaucyyPepe
Might use Lockdown 2 to do all the things | was

supposed to do in Lockdown 1.
6:08 PM - Sep 21, 2020 @

gonna need this for lockdown 2

HYBERNATE

A

2 liuicops” M

Warry Winchester v
By WincnK

Me entering lockdown 1 VS me entering lockdown 2

#Lockdown #Herewegoagain
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Charting our new reality

THE PANDEMIC
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PRE-COVID NORMAL nearaPD . HOLDING PATTERN PATTERN
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CovID
DEATHS f “ 1] f f ]
NEW COVID
o - ] 2 4 O 9
GOVERNMENT
RESPONSE [ ] S B e R e R e B
STRINGENCY
Please note government response stringency differs drastically between countries
PUBLIC
INTEREST IN f ‘ ‘ C 1 C ] | | | | L1

[ = data value remains equal to f = data value has increased ' = data value has decreased
the previous month/quarter compared to the previous compared to the previous
month/quarter month/quarter



https://worldhealthorg.shinyapps.io/covid/
https://ourworldindata.org/policy-responses-covid
https://worldhealthorg.shinyapps.io/covid/
https://trends.google.com/trends/explore?date=2019-12-01%202020-11-03&q=%2Fm%2F01cpyy

CHARTING THE ECONOMY
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BEDOKNOWS GLOBAL GDP IMPACT: NEGATIVE GROWTH
Year-on-year growth remains negative for most, but quarterly growth returned in Q3
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OECD, 2020, Link


https://data.oecd.org/gdp/quarterly-gdp.htm#indicator-chart
https://www.policyuncertainty.com/global_monthly.html
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BBDOKNOWS WORLD TRADE IMPACT: NEGATIVE GROWTH decreasing

Contracted, then stabilised, still with a minor negative growth expected in Q3
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10% growth, %

5%

[0 ) ittt ittt ittt ietelie ittt ittt ittt

-5% Year-on-year
growth, %

-10%

-15%

UNCTAD, Global Trade Update, October 2020, Lin

=~


https://unctad.org/system/files/official-document/ditcinf2020d4_en.pdf

Perceived normality

BBDOKNOWS BUSINESS IMPACT: CONFIDENCE AND PERFORMANCE decreasing

Business confidence and share price index follow a similar trajectory
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Brazil —— China Euro area France Germany
BUSINESS India Japan Russia United Kingdom United States 240.
CONFIDENCE
INDEX . 220.
s OECD Business
Confidence Index 200.
99
180.
98.5
SHARE PRICE INDEX
98 ACROSS MAJOR
ECONOMIES
975
120.
/ 100.
80.
60.

OECD, September 2020, Link. Statista


https://data.oecd.org/leadind/business-confidence-index-bci.htm
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BEDOKNOWS MARKET CAPITALISATION: CHANGE IN THE US

Varied impact on individual categories
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11-03-2020 W Communication Services 16.68% ¢3 " Consumer Discretionary 25.41% 3

M Consumer Staples 7.08% €3 | Energy-51.77% €3 M Financials -12.09% €3
W Health Care 16.14% €3 M Industrials 1.88% 3 MInformation Technology 40.44% 3

W Materials 14.70% ¢ M Real Estate -8.45% ¢ B Ultilities 3.57% 3

eResearch, November 2020, Link
*please see notes section for data information
WS&P 500 INDEX 12.38% ¢


https://eresearch.fidelity.com/eresearch/markets_sectors/sectors/sectors_in_market.jhtml

BBDOKNOWS SUMMARY - KEY ECONOMIC MEASURES

Mapped to the phases of the pandemic
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https://data.oecd.org/gdp/quarterly-gdp.htm#indicator-chart
https://unctad.org/system/files/official-document/ditcinf2020d4_en.pdf
https://data.oecd.org/leadind/business-confidence-index-bci.htm
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BBDOKNOWS FINANCIAL IMPACT: RISE IN UNEMPLOYMENT

Youth disproportionately impacted, governments quick to react and support
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OECD youth (15-24
v.0.) unemployment

November 2020, Link.

2019 JAN
GLOBAL
UNEMPLOYMENT - 1465 Tl %
11.30 1n.52 .25 12'23/ - ST
8.79 8.65 825 7.97 742 726

%
520 5.29 5.22 554 ="

GOVERNMENT
INCOME SUPPORT

Noincome support

Nodata
—

Covers >50% of lost salary

Covers <50% of lost salary

OurWorldInData, November 2020, Link

March 30th June 30th

OECD harmonised
unemployment

rate, %.
November 2020 Link.

September 30th


https://data.oecd.org/unemp/unemployment-rate.htm#indicator-chart
https://data.oecd.org/unemp/unemployment-rate-by-age-group.htm#indicator-chart
https://ourworldindata.org/grapher/income-support-covid

BBDOKNOWS FINANCIAL IMPACT*: DECREASE IN INCOME

As a result consumption decreased, but savings rate reached an all-time high
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DISPOSABLE INCOME,
CONSUMPTION AND
SAVINGS, EU27

23.90

Seasonally adjusted

15.56 )
savings rate %

11.49

Real growth of the
% adjusted gross disposable
income per capita, %

019 0.55
— ——
.0.39 -4.76 Real growth of actual final
’ consumption per capita,
3.24 %

12.32

Eurostat, 2020, Link
* EU 27 data


https://ec.europa.eu/eurostat/statistics-explained/index.php/Quarterly_sector_accounts_-_households#The_household_saving_rate_hits_new_record_high_in_both_the_euro_area_and_the_EU-27

L.

N
>

Perceived normality

BBEDOKNOWS EMOTIONAL IMPACT: FLUCTUATING OPTIMISM decreasing

National pictures differ, but individual ones will vary endlessly
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v
é 25 us -1 There isn,t One COVID-1 9
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McKinsey, October 2020, Link; Twitter, Link.


https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/a-global-view-of-how-consumer-behavior-is-changing-amid-covid-19
https://view.highspot.com/viewer/5f9f1e0b659e936cd67a7c8c
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EMOTIONAL IMPACT: FLUCTUATING CONFIDENCE decreasing
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BBDOKNOWS
Purchase intent directly reflected confidence
RAPID
Reappraisa.  HOLDING PATTERN
CONSUMER

CONFIDENCE INDEX

NOV

Values below

100 indicate a

pessimistic

attitude towards

future

developments in
the economy.

EXPECTED SPENDING
PER CATEGORY

Expected spending by category: “Over the next two weeks do
you expect that you will spend more, about the same, or less

money on these categories than usual?”

McKinsey Consumer data. To explore results in detail - by

category and by market please click here.

McKinsey, October 2020, Link, OECD, Link



https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/a-global-view-of-how-consumer-behavior-is-changing-amid-covid-19
https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/a-global-view-of-how-consumer-behavior-is-changing-amid-covid-19
https://data.oecd.org/leadind/consumer-confidence-index-cci.htm

BBDOKNOWS SENTIMENT IMPACT: RISE IN TRUST ACROSS ALL INSTITUTIONS

Government sees the highest increase

2019: PRE-COVID 2020: DURING COVID

m 54% | +11% > 65% “a striking comeback for government: at
GOVERNMENT 65 percent trust (+11 points since
Kﬁ January), the public is relying on
kv& 58% | +4% > 62% government to protect them in a manner
NGOs not seen since World War I1.” /
000
A 58% | +4% > 62%
BUSINESSES
= 51% |  +5% > 56%
MEDIA

Edelman Trust Barometer, Link.


https://www.edelman.com/sites/g/files/aatuss191/files/2020-05/2020%20Edelman%20Trust%20Barometer%20Spring%20Update.pdf
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SENTIMENT IMPACT: TWO CONCERNS DOMINATE
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Health and employment by and large overshadowed all other concerns
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No other global
issue reached
such heights of 55
concern levels in
the past (since
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e COronavirus

e nemployment

Poverty & social inequality

2012 when the 47 46 Financial/political corruption
research dates Crime & violence
back to) 42 43
- Healthcare
35 42
40 40
32

During the pandemic, these
concerns reached their
lowest levels since 2012 as
COVID-19 and its financial
implications dominated
people’s thoughts.

Ipsos, ‘What Worries the World’, August 2020, Link


https://www.ipsos.com/en-th/what-worries-world-coronavirus-concern-rebounds

BEDOKNOWS SENTIMENT IMPACT: REFLECTED IN SOCIAL MEDIA*

Twitter analysis reveals a complex picture
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VANRY APR MAY JI NOV
L\
+66%
CONSUMER SENTIMENT, daily 74% said coronavirus has had positive benefits on
e global the environment
TWITTER, UK ?sra'CheS
anxiety” 72% said they now have a greater appreciation for nature
W +26% mentions relating 59% said they're planning to buy more products made locally
to slowing down
@ +719% mentions mental 45% have found it easier to talk about their feelings
health
"Y.q +74% say they take more 42% believe working from home is a silver lining
pleasure in the little
things 29% (only) said their mental health had not been impacted

/\ +428%

ﬂ average mentions
about helping
neighbours

Twitter data, UK 2020, Link
* UK only data


https://view.highspot.com/viewer/5f9f1e0b659e936cd67a7c8c
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Google

Google searches — rising — worldwide
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NEEDS IMPACT: REFLECTED IN OUR SEARCHES
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0, [0 0,
+850% Coronavirus V;grfgr(;’s *1,200 Zoom +700% +300% +300% +250% Fg?BSaog)m Indgﬁgggﬁier +350%
New Year Video Comms Ramadan Mother's Day Father's Day July Y Halloween
Day Munich League
+800% +350% +700%
West |ndoies Kobe +190% +850% Internal +250% +250% +120% Premier UEFA +450% +250%
cricket team Bryant Coronavirus Quarantine Revenue May June League Champions NFL October
Service League
0, 0,
+160% +450% +150% +800% +250% e +110% +60% +300% +180% i
December Virus February Hand sanitizer April Pool 9 Father Sports league NBA September League

Google Trends, Accessed Nov 2020. Global data
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BBDOKNOWS BEHAVIOUR IMPACT: WE STAYED IN decreasing

Sharp decrease in travel and eating out, still not recovered
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20 NUMBERS | Year-over-year daily
change in seated

-30 restaurant diners due to
the coronavirus (COVID-

-40 19) pandemic worldwide, %

% -50 K

-60 Year-on-year change of
weekly flight frequency of

-70 global airlines, %

-80

-90 Statista:

Dinners, November 2020, Link.
Flights, November 2020, Link.

-100


https://www.statista.com/statistics/1103928/coronavirus-restaurant-visitation-impact/
https://www.statista.com/statistics/1104036/novel-coronavirus-weekly-flights-change-airlines-region/

BBEDOKNOWS BEHAVIOUR IMPACT: WE PLAYED IN

WATCHING MORE
NEWS COVERAGE

COOKING MORE

INTERESTED IN
USING ALTERNATIVES TO
PUBLIC TRANSPORT

PLANNING TO EAT LESS
IN RESTAURANTS
AFTER THE OUTBREAK

WATCHING MORE
SHOWS/FILMS ON
STREAMING SERVICES

SPENDING LONGER
ON MESSAGING SERVICES
(FB, WHATSAPP)

GWI coronavirus findings (Release 4), June 2020, Link

How we adapted in the early days of the pandemic

EXPECTING TO TAKE
A DOMESTIC VACATION IN
THE NEXT 12 MONTHS

WATCHING MORE
BROADCAST TV

EXERCISING AT HOME

SPENDING LONGER
ON SOCIAL (INSTA, FB,
TWITTER)

[+ ) .

GAMING

PLAYING MORE
GAMES
ON SOCIAL

R <>

UPSKILLING

SPENDING MORE TIME
USING ONLINE
LEARNING PLATFORMS



https://www.globalwebindex.com/hubfs/1.%20Coronavirus%20Research%20PDFs/GWI%20coronavirus%20findings%20July%202020%20-%20Multi-Market%20Research%20(Release%2011).pdf
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We stayed online for connection & distraction
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Average time spent on the
GLOBALLY e—=_ internet per day, hours
454 457 457 4.66

Total number of global internet

0,0 m|
SE® (sers, billions

Average time spent on social
media per day, hours
Hootsuite, January 2020, Link. April 2020, Link. July 2020, Link, October 2020 Link


https://wearesocial.com/digital-2020
https://wearesocial.com/blog/2020/04/digital-around-the-world-in-april-2020
https://wearesocial.com/blog/2020/07/more-than-half-of-the-people-on-earth-now-use-social-media
https://wearesocial.com/uk/blog/2020/10/social-media-users-pass-the-4-billion-mark-as-global-adoption-soars?mc_cid=1ed61507dd&mc_eid=5476825f64
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BBEDOKNOWS BEHAVIOUR IMPACT: WE PLAYED ONLINE decreasing

People flocked online to shop and escape
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Paid Netflix

subscribers
worldwide,
millions

32.8

GROWTH IN ONLINE
ACTIVITIES

Online
shopping: UK

26.7

internet sales
as a % of total
retail sales

20.4
Numbers of
167.09 hours watched
on Twitch
201 worldwide,
billions

2.66

ONS, October 2020, Link . Netflix Statista, October 2020, Link. And Twitch Statista, October 2020, Link


https://www.ons.gov.uk/businessindustryandtrade/retailindustry/timeseries/j4mc/drsi
https://www.statista.com/statistics/250934/quarterly-number-of-netflix-streaming-subscribers-worldwide/
https://www.statista.com/statistics/1030852/hours-watched-twitch/
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BBDOKNOWS SUMMARY - THE HUMAN PHASES OF THE PANDEMIC decreasing

Charting consumer behaviour and sentiment
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3 ~z ';, suggest a continued
decline in Q3
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https://data.oecd.org/unemp/unemployment-rate-by-age-group.htm#indicator-chart
https://ec.europa.eu/eurostat/statistics-explained/index.php/Quarterly_sector_accounts_-_households#The_household_saving_rate_hits_new_record_high_in_both_the_euro_area_and_the_EU-27
https://data.oecd.org/leadind/consumer-confidence-index-cci.htm
https://www.ipsos.com/en-th/what-worries-world-coronavirus-concern-rebounds
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BBEDOKNOWS AD SPEND IMPACT: COVID WINNERS

Pl ES S

PINDUODUO

amazon
)

Tencent Eif

MEEE €2

Alibaba.com
You([T)

E-commerce and social media

2019: PRE-COVID

+34% >

$ 121.80 |

$ 446.68 | +16%
$242.48 | +11%
$762.77 | +4%
$480.37 | +4%
$2,208.75 | +3%

AV VA VA Vvl

2020: DURING COVID

$ 162.94 / \
Amazon, the 4th largest ad

/

$ 516.83 seller now makes $516.83 from
ads per second - this means a

$268.07 rise of $70.16 since the
pandemic began. This is the
highest rise amongst the 36

$816.61 ) )
companies WARC monitors.

$499.21

$2.274.18

WARC Data, September 2020, Link.


https://www.warc.com/SubscriberContent/article/infographic-the-difference-in-ad-revenue-per-second-pre---post-covid/134053

BBDOKNOWS CAMPAIGN IMPACT: PLANS PIVOTED
But more than half of advertisers are no longer deferring campaigns
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%
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50

40

30

20

10

BRANDS DEFERRING
CAMPAIGNS DUE TO

CovID

0By 1 or 2 months

—@— By half a year

The World Federation of Advertisers, September 2020, Link

—0— Indefinitely

—O0— Not at all
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Perceived normality
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% deferring
campaigns due to

COVID


https://wfanet.org/knowledge/item/2020/10/01/Survey-Covid-19-global-response-September-2020

BBEDOKNOWS BRAND IMPACT: EXPECTATIONS SHIFTED

APPROVAL OF VARIOUS
TYPES OF BRAND
COMMUNICATION

As the circumstances evolved
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WAVE 2

March 31 - April 2

WAVE 3

April 22-27

WAVE 4

May 19-26

WAVE 5

June 29 - July 2

85

80
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70

65

60

55

50

%

% of respondents who
strongly or somewhat
approve

Approval of Brands
Running “Normal”
Advertising Campaigns

Approval of Brands
Running Advertising in
Response to CV-19

Approval of Brands
Running Promotions for
Customers

== = Approval of Brands
Contacting Customers
About CV-19 Response

GWI, Consumers reports 2020, Link.
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https://www.globalwebindex.com/coronavirus

BBEDOKNOWS COMMS IMPACT: RESPONSES ADAPTED

Evolved to reflect people’s needs of the moment

RAPID
REAPPRAISAL

MAR APR MAY

=

ACTS
NOT ADS

Throughout
all phases
of COVID-

19 so far,
we have
expected
acts of
good from
brands. But
this was
never truer
thanin the
first phase.

HOLDING PATTERN

®

COMMUNICATING
COMPASSION

During lockdown we
expected brands to
communicate and
illustrate their
compassion by
reflecting our new

reality by giving back,

and by supporting
those most in need.
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COMMUNICATING
CONTEXT

As we emerged from
lockdown, tentatively,
we expected brands to
continue to reflect the
changing reality. To
continue to support and
empower us.

Ml

COMMUNICATING
NEW

And as some of us grow
increasingly fatigued at
the challenges we face

we expect brands to
continue to help us
navigate the new ones.

Creative will continue to
play an important role in

our recovery.

3

A HOLIDAY
SEASON LIKE
NO OTHER

We expect a
more “human”
holiday season
with high levels
of empathy to

reflect the
uncertainties
surrounding this
year’s holidays.
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BRAND RESPONSE: BBDO HIGHLIGHTS

The work
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ACTS COMMUNICATING COMMUNICATING
NOT ADS COMPASSION CONTEXT

s,

POSTPCNE

YOUR BIRTHDAY y
Juplier - BBDO Service Now - BBDO P&G- BBDO
Belgium San Francisco Indonesia

¢

Ly 4'&

: X L 3 4
Uncle Ben'’s - Energy
BBDO 4

4

Uncle Ben'’s - Energy
BBDO

Post-it - BBDO

Maltesers- AMV
Minneapolis

Jack Daniels -
Energy BBDO BBDO

Ml

COMMUNICATING NEW

AT&T - Hearts &

Google - Redwood

&

A HOLIDAY
SEASON LIKE
NO OTHER

g R
D SHIP EARLV.‘
r T

FedEx - BBDO NY

UK Science, BBDO

Snickers - BBDO NY

(AN
Jack Daniel's -
Energy BBDO

ASDA - AMV BBDO

Ford - Mustang -
BBDO NY

Unilever - BBDO
Pakistan

MYER - Clemenger
BBDO



https://www.adsoftheworld.com/media/film/maltesers_isolation_life
https://www.youtube.com/watch?v=ibicmp7EuTE&feature=emb_title
https://www.adsoftheworld.com/media/film/snickers_first_visitors
https://www.shots.net/news/view/servicenow-adapts-messaging-for-covid-19
https://www.adsoftheworld.com/media/film/uncle_bens_special_guests
https://www.adsoftheworld.com/media/digital/jupiler_postpone_your_birthday
https://www.adsoftheworld.com/media/digital/ford_mustang_mache_expert_in_060
https://www.youtube.com/watch?v=ibicmp7EuTE&feature=emb_title
https://www.adsoftheworld.com/media/film/jack_daniels_make_it_count
https://www.adsoftheworld.com/media/film/jack_daniels_make_it_count
https://www.adsoftheworld.com/media/film/snickers_first_visitors
https://www.adsoftheworld.com/media/film/bacardi_roommates
https://www.adsoftheworld.com/media/film/maltesers_isolation_life
https://www.adsoftheworld.com/media/digital/jupiler_postpone_your_birthday
https://www.adsoftheworld.com/media/film/uncle_bens_special_guests
https://www.shots.net/news/view/servicenow-adapts-messaging-for-covid-19
https://www.youtube.com/watch?v=Kt6T8qZE5mk
https://www.youtube.com/watch?v=Kt6T8qZE5mk
https://www.shootonline.com/video/jack-daniel%E2%80%99s-energy-bbdo-send-coronavirus-message-love
https://www.shootonline.com/video/jack-daniel%E2%80%99s-energy-bbdo-send-coronavirus-message-love
https://www.adsoftheworld.com/media/film/unilever_the_national_anthem_of_pakistan_as_sung_through_face_masks
https://www.adsoftheworld.com/media/film/unilever_the_national_anthem_of_pakistan_as_sung_through_face_masks
https://www.adsoftheworld.com/taxonomy/brand/att
https://www.adsoftheworld.com/media/film/pg_maafibudihidupku
https://campaignsoftheworld.com/outdoor/post-it-stronger-together/
https://www.adsoftheworld.com/taxonomy/brand/att
https://www.adsoftheworld.com/media/film/asda_asda_price_christmas
https://www.adsoftheworld.com/media/film/asda_asda_price_christmas
https://www.adsoftheworld.com/media/film/myer_bigger_than_christmas
https://www.adsoftheworld.com/media/film/myer_bigger_than_christmas
https://www.adsoftheworld.com/media/digital/ford_mustang_mache_expert_in_060
https://www.youtube.com/watch?v=-8Uqw5JMkeo
https://www.adsoftheworld.com/media/film/uncle_bens_special_guests
https://www.youtube.com/watch?v=Kt6T8qZE5mk
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SUMMARY - MEDIA AND BRANDS

Charting brand responses
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CAMPAIGNS
DEFERRED

APROVAL OF
NORMAL
ADVERTISING
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RESPONSE TO C19
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= data value remains equal to
the previous month/quarter

= data value has increased
compared to the previous
month/quarter

= data value has decreased
compared to the previous
month/quarter



https://www.globalwebindex.com/coronavirus
https://wfanet.org/knowledge/item/2020/10/01/Survey-Covid-19-global-response-September-2020
https://www.globalwebindex.com/coronavirus
https://www.globalwebindex.com/coronavirus
https://www.globalwebindex.com/coronavirus

BEDOKNOWS

When the pandemic is documented in history, data
will dictate its narrative.




BEDOKNOWS

Data in context, data recorded over time, data
compared and charted, affords us critical insight..

And will continue to provide a compass on our path

to recovery.



BEDOKNOWS BBDO KNOWS IN THE TIME OF COVID

Our COVID-19 coverage, papers per month
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* Please request via the BBDO Knows team, bbdo@bbdoknows.com

PLEASE REQUEST ANY OF THE PAPERS YOU MISSED:

BBDO KNOWS CORONAVIRUS

BBDO KNOWS COVID-19- TELCO

BBDO KNOWS COVID-19 - RETAIL

BBDO KNOWS COVID-19- TRAVEL

BBDO KNOWS COVID-19 - BRAND RESPONSES
BBDO KNOWS COVID-19 - BANKING

BBDO KNOWS COVID-19 - LIFEAT HOME

BBDO KNOWS COVID-19 - AN ARGUMENT IN FAVOUROF...

BBDO KNOWS COVID-19 - WHAT'S NEXT
BBDO KNOWS COVID-19 - SCENARIO PLANNING
BBDO KNOWS COVID-19 - BRAND NOW & NEXT

BBDO KNOWS COVID-19 - 5 EMOTIONAL DRIVERS

BBDO KNOWS COVID-19 - THE CATEGORY IMPACT
BBDO KNOWS COVID-19 - THE FUTURE OF WORK

BBDO KNOWS COVID-19 - A GENERATIONAL VIEW
BBDO KNOWS COVID-19 - VACATIONS

BBDO KNOWS COVID-19 - OCCASIONS PART 1

BBDO KNOWS COVID-19 - OCCASIONS PART 2

BBDO KNOWS COVID-19 - CREATIVE IN THE TIME OF COVID
BBDO KNOWS COVID-19 - THE B2B OPPORTUNITY
BBDO KNOWS COVID-19 - HEALTH & CARE, NOW & NEXT
BBDO KNOWS COVID-19 - CHARTING THE PANDEMIC





