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E x e c u t i v e  s u m m a r y





“

— W A R C ,  ‘ U p p i n g  t h e  g a m e  ( a n d  a v o i d i n g  a n  

o w n  g o a l  i n  s p o r t s  s p o n s o r s h i p ) ’ ,  J u l y  2 0 2 1



R e s t r i c t i o n s  w e r e  p l a c e d  o n  l a r g e - s c a l e  e v e n t s  – s h u t t i n g  d o w n  s p o r t i n g  v e n u e s  g l o b a l l y

https://stacker.com/stories/4140/timeline-how-covid-19-shut-down-sports-world


E v e n t s  w e r e  p o s t p o n e d ,  m a t c h e s  c a n c e l l e d ,  a n d  g a m e s  s h o w n  v i r t u a l l y

https://www.espn.com/espn/feature/story/_/id/30354907/the-sports-year-photos-2020


S o m e  m i s s e d  l i v e  s p o r t  m o r e  t h a n  t h e y  m i s s e d  t h e i r  f a m i l y …  

https://marketing.twitter.com/en/insights/twitter-sports-community-research-2020
https://www.sportspromedia.com/news/gen-z-millennial-digital-live-sport-coronavirus-pandemic-study


E n c o u r a g i n g  p e o p l e  t o  e x e r c i s e  i n d o o r s  a n d  r a l l y i n g  a r o u n d  t h e  s p o r t i n g  c o m m u n i t y   

https://marketing.twitter.com/en/insights/twitter-sports-community-research-2020
https://www.youtube.com/watch?v=9UTf5EItRC0
https://www.youtube.com/watch?v=WA4dDs0T7sM
https://www.soccerbible.com/news/2020/04/nike-launch-the-living-room-cup-with-first-challenge-from-cristiano-ronaldo/


C o m m u n i t i e s  c a m e  t o g e t h e r  – u n i t e d  b y  s p o r t

https://www.today.com/news/roger-federer-surprises-girls-whose-rooftop-tennis-match-went-viral-t188354
https://www.theguardian.com/society/2020/oct/23/marcus-rashford-public-campaign-end-child-food-poverty-covid-food-donations-mp-reject-free-school-meals
https://www.today.com/health/trainer-leads-neighbors-group-workout-during-coronavirus-lockdown-t176027
https://www.bbc.co.uk/news/uk-england-beds-bucks-herts-52278746




A n a l y s t s  a n t i c i p a t e  t h e  i n d u s t r y  t o  h a v e  a  h e a l t h y  r e c o v e r y

https://www.globenewswire.com/en/news-release/2021/03/18/2195540/28124/en/Global-Sports-Market-Report-2021-to-2030-COVID-19-Impact-and-Recovery.html
https://www.forbes.com/sites/justinbirnbaum/2021/03/06/major-sports-leagues-lost-jaw-dropping-amount-of-money-in-2020/?sh=5b3a852c69c2


V i e w i n g  n u m b e r s  i n d i c a t e  h o w  m u c h  w e  m i s s e d  s p o r t  

https://sheerluxe.com/thedailynewsinbrief/2021/07/13
https://sportsmintmedia.com/tag/british-public-service-broadcaster-bbc/
https://sportsmintmedia.com/wimbledon-hits-15-5-million-viewers-during-first-4-days-on-bbc/
https://fortune.com/2021/06/14/nbc-broadcast-2020-tokyo-olympics-most-profitable-ever-coronavirus-pandemic/
https://www.nba.com/news/viewership-for-the-finals-up-41-percent-from-last-year


H u n d r e d s  o f  b r a n d s  s h o w e d  u p  w i t h  t a c t i c a l  a d s  f o r  t h e  E u r o s  f i n a l

https://www.campaignlive.co.uk/article/brands-reacted-euro-2020-final-build-up-england-heartbreak/1721925?bulletin=campaign_brands_bulletin&utm_medium=EMAIL&utm_campaign=eNews%20Bulletin&utm_source=20210712&utm_content=Campaign%20Brands%20(195)::www_campaignlive_co_uk_article&email_hash=%20​
https://www.campaignlive.co.uk/article/brands-reacted-euro-2020-final-build-up-england-heartbreak/1721925?bulletin=campaign_brands_bulletin&utm_medium=EMAIL&utm_campaign=eNews%20Bulletin&utm_source=20210712&utm_content=Campaign%20Brands%20(195)::www_campaignlive_co_uk_article&email_hash=%20​


“

— N i e l s e n ,  T h e  C h a n g i n g  

V a l u e  o f  S p o r t  2 0 2 1



S p o r t  x  b r a n d s  h a s  h u g e l y  l u c r a t i v e  p o s s i b i l i t i e s  

https://www.es.kearney.com/communications-media-technology/article?/a/winning-in-the-business-of-sports
https://nielsensports.com/the-changing-value-of-sponsorship/




& C u l t u r e
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“

— D r .  D a n i e l  W a n n ,  S p o r t s  

F a n  P s y c h o l o g i s t



O n e  i n  f i v e  s e e  s p o r t s  a s  c e n t r a l  t o  t h e i r  i d e n t i t y

│

https://www.fotball.no/globalassets/dommer/the-future-sports-fan_spilleregler_english.pdf


E n j o y m e n t  i s  m o s t  c o m m o n  r e a s o n  f a n s  w a t c h i n g  t h e i r  l e a g u e  o n  T V

https://www.altmansolon.com/insights/sports-survey-athletes-and-clubs/


E s p e c i a l l y  S u p e r  F a n s

https://www.fotball.no/globalassets/dommer/the-future-sports-fan_spilleregler_english.pdf


C r e a t e d  b y  c o m m u n i t y  - a n d  t h e  f r e e d o m  t o  d e v e l o p  a n  i d e n t i t y  w i t h i n  t h i s

https://docs.google.com/presentation/d/1-LWwjgrXn6qs1-uvwdn9NMhhOYNbxMOTyfvNPpjThI0/edit#slide=id.ge09d1e40e5_0_65


“

— W A R C ,  ‘ U p p i n g  t h e  g a m e  

( a n d  a v o i d i n g  a n  o w n  g o a l  i n  

s p o r t s  s p o n s o r s h i p ) ’ ,  J u l y  2 0 2 1





https://goodformgroup.co.uk/impact-of-the-coronavirus-on-sport-the-fan-perspective/


https://collision.foresightfactory.co/content/85e2f166-f5f9-46a7-9f89-6bff355ece62?search=561127
https://urldefense.com/v3/__https:/get.ypulse.com/e/878832/-gen-sports-fans-trend-report-/6x115/125290726?h=O1_Qu01Ps2BgaDTPoHabQOua10LwiUdIR0MNZIsoqFk__;!!HhhKMSGjjQV-!uQNbKA2c0vsWI6WIaO0wb7eYUWaZhwdYjqec6kpBJwj6-U0Dq3b8IZq3Gw0B8HQK3g$
https://goodformgroup.co.uk/impact-of-the-coronavirus-on-sport-the-fan-perspective/
https://urldefense.com/v3/__https:/get.ypulse.com/e/878832/n-sports-fans-are-on-snapchat-/6x119/125290726?h=O1_Qu01Ps2BgaDTPoHabQOua10LwiUdIR0MNZIsoqFk__;!!HhhKMSGjjQV-!uQNbKA2c0vsWI6WIaO0wb7eYUWaZhwdYjqec6kpBJwj6-U0Dq3b8IZq3Gw3oGv2lIA$
https://urldefense.com/v3/__https:/get.ypulse.com/e/878832/n-sports-fans-are-on-snapchat-/6x119/125290726?h=O1_Qu01Ps2BgaDTPoHabQOua10LwiUdIR0MNZIsoqFk__;!!HhhKMSGjjQV-!uQNbKA2c0vsWI6WIaO0wb7eYUWaZhwdYjqec6kpBJwj6-U0Dq3b8IZq3Gw3oGv2lIA$
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https://nielsensports.com/wp-content/uploads/2021/02/The-Changing-Value-of-Sponsorship-2021-Sports-Marketing-Trends.pdf
https://nielsensports.com/wp-content/uploads/2021/02/The-Changing-Value-of-Sponsorship-2021-Sports-Marketing-Trends.pdf


https://www.edelman.com/trust/2021-brand-trust/brand-equity
https://wearesocial.com/uk/blog/2021/06/taking-a-stand-on-social-how-brands-can-tackle-racism-in-sport


https://yougov.co.uk/topics/sport/articles-reports/2021/06/10/taking-the-knee-football-fans-europe-support
https://www.dw.com/en/black-lives-matter-a-year-of-athletic-protest/a-55957084
https://theundefeated.com/features/naomi-osaka-made-sure-black-lives-mattered-at-the-us-open/
https://news.sky.com/story/tokyo-2020-german-olympic-football-team-walk-off-during-friendly-after-alleged-racial-abuse-12357784
https://www.theguardian.com/football/2021/jun/13/england-players-take-knee-wembley-euro-2020-boos-applause
https://www.skysports.com/more-sports/basketball/news/12375/12266482/fear-of-racial-and-physical-abuse-makes-41-per-cent-of-ethnically-diverse-fans-hesitant-to-go-to-sporting-events-survey


https://twitter.com/thegembagroup/status/1235752184001646592
https://goodformgroup.co.uk/new-research-maximising-the-potential-of-womens-sport/
https://goodformgroup.co.uk/new-research-maximising-the-potential-of-womens-sport/
https://www.nielsen.com/it/en/insights/article/2021/the-olympics-is-the-biggest-platform-for-gender-equality-in-global-sports/


“

— M e g a n  P e r r y ,  E x e c u t i v e  D i r e c t o r  

o f  W o m e n ’ s  I n i t i a t i v e s ,  S p o r t s  
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— T a n y a  H v i z d a k ,  V P  o f  W o m e n ’ s  
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https://www.sfchronicle.com/opinion/article/Life-in-a-pandemic-Why-we-miss-sports-so-much-15163073.php
https://www.sportspromedia.com/news/social-media-sports-content-instagram-youtube
https://www.capgemini.com/2020/08/sports-fans-shifting-experience-in-a-post-pandemic-world/
https://www.retaildive.com/news/what-2021-means-for-sports-marketing-and-how-foot-lockers-approaching-it/594244/


https://www.statista.com/study/34163/esports-market-worldwide-statista-dossier/
https://nielsensports.com/wp-content/uploads/2021/02/The-Changing-Value-of-Sponsorship-2021-Sports-Marketing-Trends.pdf
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https://www.scmp.com/abacus/news-bites/article/3049067/demand-ring-fit-adventure-nintendo-switch-soars-china-coronavirus
https://wearesocial.com/uk/blog/2021/05/why-football-should-bet-on-social-to-capture-young-fans-attention


https://www.instagram.com/sibling_ldn/
https://www.instagram.com/clmbxr/?hl=en
https://www.clmbxr.co.uk/pages/about-us
https://www.silverfit.org.uk/nordic-walking-sessions/
https://www.silverfit.org.uk/
https://www.instagram.com/asra.club/?hl=en
https://flygirlcollective.co/running-groups-diversity-london/
https://www.instagram.com/runwithpurposeldn/
http://www.walthamforesthc.co.uk/forest-flyerz
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B e s t  p r a c t i c e  c o m m s( i f  n e e d e d )   #





T a c t i c a l  a d s  a r o u n d  t h e  U K  f i n a l

https://www.linkedin.com/posts/ben-rosser-41890116_football-marketing-activity-6819959689871269888-Moy0
https://www.thedrum.com/news/2021/07/12/peroni-invites-england-fans-down-their-sorrows-with-three-leoni
https://www.miltonkeynes.co.uk/sport/football/ikea-announces-priceless-euro-2020-final-trophy-3302039


C o m m u n i c a t i n g  f o r  i m p l i c i t  c h a n g e

https://www.adsoftheworld.com/media/film/foot_locker_the_letter
https://analogfolk.com/work/back-to-school
https://www.youtube.com/watch?v=jDCOrEd5M4k
https://adage.com/article/advertising/jupiler-beer-partners-belgian-pro-league-soccer-eradicate-racism-games/2279521


C e l e b r a t e  t h e  s h e e r  l o v e  o f  g a m e s  a n d  t h e i r  p l a y e r s

https://www.youtube.com/watch?v=BUvEEVq4woU
https://www.adsoftheworld.com/media/digital/adidas_the_uncancelled_cup
https://wearesocial.com/uk/blog/2021/02/no-more-excuses-powering-an-esports-squad-of-excuse-makers


C o n t r i b u t e  t o  m a k i n g  s p o r t s m o r e  f u n  a n d  e n g a g i n g

https://www.youtube.com/watch?v=7qjIcK-cvbg
https://caples.org/2021-winners-results/?id=186&cat=PR
https://adage.com/article/special-report-olympics/samsung-olympics-ad-immerses-you-thrill-games-even-if-you-cant-be-there/2350941
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T o k y o  2 0 2 0 … i n  2 0 2 1





T h e  o p e n i n g  c e r e m o n y  – o n e  y e a r  l a t e



“

— J e f f  S h e l l ,  C h i e f - E x e c u t i v e  O f f i c e r ,  N B C  U n i v e r s a l



V i e w e r s ,  s p o n s o r s h i p  a n d  a d v e r t i s i n g  

LINK

LINK

LINK

LINK

LINK

LINK

https://www.nytimes.com/2021/07/20/business/tokyo-olympics-dentsu.html
https://www.campaignlive.com/article/does-tokyo-banning-spectators-olympic-games-mean-advertisers/1721885?dcmp=emc-conthecampaignfix&bulletin=the-campaign-fix&utm_medium=EMAIL&utm_campaign=eNews%20Bulletin&utm_source=20210709&utm_content=Campaign%20US%20Fix%207.9.2021%20(1)::www_campaignlive_com_article_1&email_hash=
https://www.insidethegames.biz/articles/1103338/tokyo-2020-no-spectators-economic-loss
https://adage.com/article/special-report-olympics/nbc-chases-olympics-gold-tokyo-despite-lack-fans-missing-athletes/2351826
https://www.campaignlive.com/article/does-tokyo-banning-spectators-olympic-games-mean-advertisers/1721885?dcmp=emc-conthecampaignfix&bulletin=the-campaign-fix&utm_medium=EMAIL&utm_campaign=eNews%20Bulletin&utm_source=20210709&utm_content=Campaign%20US%20Fix%207.9.2021%20(1)::www_campaignlive_com_article_1&email_hash=
https://www.insider.com/japanese-woman-shot-the-olympic-torch-with-a-water-gun-2021-7
https://adage.com/article/special-report-olympics/5-things-brands-should-know-prepare-olympics/2348866


R e m o t e  e n g a g e m e n t  i n s t e a d  o f  l i v e  a t m o s p h e r e

’

“ ’

’

“

https://adage.com/article/special-report-olympics/nbc-chases-olympics-gold-tokyo-despite-lack-fans-missing-athletes/2351826


R e m o t e l y ,  i n t e r n a t i o n a l l y  a n d  e n t h u s i a s t i c a l l y

•

•

•

•

https://adage.com/article/special-report-olympics/5-things-brands-should-know-prepare-olympics/2348866


https://www.bloomberg.com/news/articles/2021-07-20/more-companies-pull-out-of-tokyo-olympics-opening-ceremony
https://adage.com/article/special-report-olympics/5-things-brands-should-know-prepare-olympics/2348866




O l y m p i c s  a d v e r t i s i n g  – i l l u s t r a t e  y o u r  v a l u e ,  b e  u s e f u l

http://theclub.ba.com/july-2021/en/how-to-stay-fit-at-terminal-5/
https://www.youtube.com/watch?app=desktop&v=GIp1xMAx4fg
https://20.gigafile.nu/0722-ff58c41494be89f2da403e3e269723b8


O l y m p i c s  a d v e r t i s i n g  – i l l u s t r a t e  y o u r  p u r p o s e ,  e n g a g e  m e a n i n g f u l l y

https://www.youtube.com/watch?v=7qTZxcWibzs
https://lnkd.in/gv4uktK
https://www.thedrum.com/creative-works/project/amv-bbdo-campaign-against-living-miserably-calm-tyson-fury-and-the-invisible


O l y m p i c s  a d v e r t i s i n g

https://www.youtube.com/watch?v=ArIftpnnR0c&t=113s
https://musebycl.io/sports/fka-twigs-directed-facebooks-olympics-ad-about-skateboarding
https://youtu.be/jQk4MFkpZQM


O l y m p i c s  a d v e r t i s i n g

https://www.thedrum.com/news/2021/05/05/ad-the-day-pg-salutes-olympic-parents-it-gears-up-tokyo-2020-brand-blitz
https://www.adsoftheworld.com/media/film/bbc_tokyo_2020_olympics
https://www.youtube.com/watch?v=rdQrwBVRzEg
https://www.campaignlive.co.uk/article/national-lottery-launches-biggest-campaign-support-team-gb-tokyo-2020/1721654?bulletin=campaign_creativity_bulletin&utm_medium=EMAIL&utm_campaign=eNews%20Bulletin&utm








https://signup.bbdoknows.com/2021

